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These Ontario sectors 
ignite global industry 
growth with  
razor-sharp focus 

FOOD & BEVERAGE 
PROCESSING
Ontario provides innovative 
end-to-end supply chain 
solutions and a bounty of 
agricultural commodities 

ONTARIO’S 
TECH SECTORS
Life Sciences, Financial, 
Software, Film and Clean 
Tech sectors are why firms are 
expanding to Ontario Canada
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Located in the heart of North America.
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ONTARIO: A POwERHOUSE ECONOMy.
Ontario is open to business, open to foreign investment, and open to talent, 

while focusing on reducing red tape and creating optimum conditions 
for companies to thrive.

Canada’s most populous and diverse province has added more than 271,600 
jobs since June 2018 and government initiatives in 2019 will save Ontario’s busi-
nesses $5.4 billion in 2020.

It is no secret that Ontario is the destination of choice for foreign in-
vestors. IBM’s 2019 Global Location Trends report found Ontario out-
paced all other provinces and states in terms of new jobs created out of 
foreign direct investment. FDI accounted for the creation of more than 
10,000 jobs in Ontario, with Toronto, its largest city, leading all other 
metropolitan areas on the continent. Ottawa also made the list of top  
destinations.

Foreign investment in Canada stands at approximately $877 billion and about 
1.9 million are employed by foreign-controlled multinationals in Canada.

Ontario is at the heart of North America, a landscape of land and lakes bigger 
than Texas and more than double the size of California that stretches from the 
resource-rich rugged north to the farms, vineyards and urban centres of the south.

Ontario is home to more than 14 million people – 40 per cent of Canada’s 
population. The province is younger than any country in the G7 and has wel-
comed people from more than 150 nations. Close to 30 per cent of Ontarians 
are foreign born.

Ontario is where innovation and emerging technology meets the muscle of 
the industrial economy. It is better educated than any OECD country, with 68 
per cent of Ontario adults possessing a post-secondary education.

The province is tightly integrated into the North American market and home 
to world renowned universities and colleges producing more than 40,000 STEM 
graduates a year, Top 5 in the continent.

THE RECOGNITIONS FOR 
ONTARIO ARE GROwING
Ontario was at the top of the Site Selection magazine’s Canadian Competitiveness 
Rankings in 2019, thanks to the provincial government’s red tape reduction initia-
tives and 2020 goal to cut unnecessary or outdated regulations by another 25 per 
cent. Along with the nod to the province, nine Ontario cities were named among 
the 20 Canadian cities for investment.

The Canadian Federation of Independent Business in its 2019 Red Tape 
Report Card gives the province an A–.

Ontario has also streamlined its site selection processes for foreign investors 
and has recently signed an agreement to increase research and economic oppor-
tunities with India. 

Another major win for Ontario is the announcement in late 2019 that 
Mississauga will be home to Bombardier’s new Global Manufacturing Centre 
for business jets. The city ranked second in f Di Magazine’s Aerospace Cities of 
the Future in 2019.

All THAT THE FUTURE SHOUlD BE
Like the rest of Canada, Ontario has earned a global reputation for its enviable 
standard of living and a culture that welcomes and celebrates diversity.

Canada is ranked the second-most politically stable nation, is admired for 
its public health and education systems, and is renowned for having the world’s 
strongest banking system. It’s no wonder Canada has repeatedly been named the 
second-best country in the world to headquarter a business.

Added to all that, businesses in Ontario benefit from lower corporate taxes, 
utility rates, and employer health costs, thanks to the province’s universal health-
care system.

Ontario is all that the future should be: an inclusive and beautiful place with 
a quality of life that attracts next-generation talent, a commitment to and under-
standing of the needs of business, and an infrastructure underpinning Canada’s 
economic engine.

In all ways, Ontario is a perfect landing for companies from around the world 
looking to expand internationally or to break into the North American market.



ECONOMIC  
DEVELOPMENT  
OFFICE thefutureisunlimited.ca

for more details, visit:
@mississaugaedo

WHY INVEST IN 
MISSISSAUGA?
INNOVATION   TALENT   BUSINESS GROWTH  ♦ ♦
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ADVANCED MANUFACTURING: 
ONTARIO IS OPEN 
FOR BUSINESS
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Ontario has always been the manufacturing engine of Canada and we continue to focus 
on developing our advanced manufacturing sector to invite investment to the prov-
ince. Our reputation as a pioneer in artificial intelligence and robotics research and 

development has brought Amazon, Google, IBM, Shopify and Cisco here to invest in what has 
become the second largest IT cluster in North America. For the past two years, Toronto has 
been North America’s fastest growing tech market, adding more technology-based jobs that 
any other city, including San Francisco.

Our automotive manufacturing sector employs more than 100,000 skilled workers producing 
over two million vehicles each year. The industry is positioned for robust growth, with several 
initiatives underway to attract and support advanced manufacturing incorporating robotics and 
artificial intelligence (AI). These include the not-for-profit, Ontario-based organization Ngen 
and the Ontario Advanced Manufacturing Consortium (AMC). Another significant initiative 
is a province-wide Job Site Challenge that identifies locations suitable for site selectors looking 
to build large plants with access to a trained workforce, transportation links and the techno-
logical infrastructure that they require. Industry giants GM, Ford, Google and Uber have in-
vested over $1 billion into connected and autonomous driving in Ontario.

PARTNERING wITH UNIVERSITIES 
TO EDUCATE NExT GEN wORkERS
A transforming manufacturing industry demands a workforce with advanced skills, and uni-
versities, colleges and technical schools in Ontario are providing just that. In cooperation with 
employers, they are working towards developing a cadre of highly skilled workers with expertise 
in AI, robotics, 3D printing, cloud computing, industrial automation and more. These work-
ers are ready to fill roles within the advanced manufacturing sector. They are also employed in 
the research and development entities that are creating the new advancements to enhance and 
improve the manufacturing industry.
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ExPANDING OR MOVING? 
TIME TO lOOk AT ONTARIO.

Companies from across the globe are looking for locations that offer not 
only the physical space to establish mega manufacturing facilities, but also 

an educated, top-quality workforce. They also require access to the vast North 
American market and transportation links to bring in materials and ship out 
their finished products. Forward-thinking businesses also want to work with 
companies that are already engaged in bleeding edge research and development 
and promote a culture of first-rate, award-winning, advanced manufacturing.

Ontario has all of this and more to offer. On November 28, 2019, Prabmeet 
Sarkaria, Associate Minister of Small Business and Red Tape Reduction, Vic 
Fedeli, Minister of Economic Development, Job Creation and Trade, and Ernie 
Hardeman, Minister of Agriculture, Food and Rural Affairs, announced Canada’s 
first Job Site Challenge at the Toyota Motor Manufacturing Canada Woodstock 
Plant West. This initiative calls on economic development agencies, industrial 
property owners and municipalities to put forward suitable large land parcels (be-
tween 500-1500 acres). Appropriate sites must be already serviced or serviceable 
by utilities, transport networks and other infrastructure and zoned or suitable for 
rezoning for industrial use.

“With smarter regulations and reductions in the cost of doing business in the 
province, we’re restoring the competitive advantage that made Ontario the eco-
nomic engine of Canada,” said Sarkaria. “The Job Site Challenge will build on our 
investment strategy, help us compete with other North American jurisdictions 
for large-scale manufacturing investments and market Ontario as a competitive 
place to do business.”

Ontario is making it easy to set up shop in the province, competing for auto-
motive and auto parts manufacturing business. And to be sure that we are keep-
ing abreast with technological advances, we are collaborating with entities such as 
Ngen Next Generation Manufacturing Canada. Ngen is a technological 
and manufacturing alliance, linking companies, researchers and investors. They 
focus on promoting new technology adoption, workforce skills improvements 
and collaboration between technology and manufacturing to help large and small 
companies in their transition to advanced manufacturing.

Billed as a next generation manufacturing supercluster, Ngen is an ambi-
tious program from Innovation, Science and Economic Development 
Canada. Their primary function is helping businesses to improve their manu-
facturing capabilities by incorporating technologies like AI, advanced robotics 
and 3D printing.

The Ontario Advanced Manufacturing Consortium (AMC) is an-
other new initiative to advance innovation capacity in the manufacturing sec-
tor. This partnership between McMaster University, the University of 
Waterloo and Western University provides collaboration with the resources 
of all three participating institutions. AMC offers the manufacturing sector easy 
access to world-class facilities and the technical expertise required to help them 
drive innovation. Manufacturers can contact an advanced manufacturing expert 
who will assess their needs and then connect them to the right support.

ONTARIO ADVANCED MANUFACTURING 
CONSORTIUM (AMC) SUPPORTS ADVANCED 
MANUFACTURING REqUIREMENTS IN: 
•	  Industry 4.0
•	 Automation and robotics
•	 Additive manufacturing (3D printing)
•	 5G communications and wireless devices
•	 Composites and advanced materials
•	 Internet of things (IoT)
•	 High performance manufacturing
•	 Light weighting
•	 Durability and impact mechanics
•	 Advanced testing and characterization
•	 Autonomous vehicles
•	 Clean technology

Both the Ontario government and the government of Canada are offering gen-
erous incentives to businesses that expand or relocate to various regions within 
the province. This support can include tax credits, incentive term loans for capital 
projects, research and development grants and wage subsidies.

TRAINING OPPORTUNITIES FOR 
THE CURRENT wORkFORCE
There are some concerns on the part of the current qualified workforce about 
disruption by new technologies as we evolve into the fourth industrial revolution. 
Ontario’s post-secondary institutions have taken this issue on and are fully com-
mitted to helping experienced workers adapt. With support from employers and 
Ontario’s universities and colleges, the current workforce is learning new skills to 
remain relevant and in demand as the advanced manufacturing sector progresses.

In the next decade, Ontario expects to create over 13,500 new jobs in advanced 
manufacturing. Businesses will have access to both newly educated young entrants 
and experienced workers who have updated their skills for new technologies, a 
truly potent combination that offers much to manufacturers in our province.

THE FUTURE OF ADVANCED 
MANUFACTURING IN ONTARIO
The challenges of transitioning from traditional to advanced manufacturing are 
considerable, but in Ontario we are already beginning to see the benefits. Programs 
like Ngen and AMC that help manufacturers build partnerships with technology 
providers, source the right technology solutions and learn how to deploy them are 
providing invaluable help to Ontario’s advanced manufacturing sector.

To learn more, visit InvestInOntario.com and get in touch with your questions.



One of Guelph’s longest standing and 
most innovative sectors, Advanced 
Manufacturing, is a vibrant local 
economic engine. 

Guelph’s Advanced Manufacturing companies, led 
by Canadian and international leaders like Linamar 
Corporation, Magna-Polycon and Würth Canada, 
are already building the economy of the future 
right here in Guelph, based on competitive 
wages and staying at the cutting edge of the 
competitive global economy. 

Business Development and Enterprise Services
bizinfo@guelph.ca  •  519-837-5600

guelph.ca/business

Advanced 
Manufacturing

Over 500 
employers and 
entrepreneurs in  
this sector

9.5%
employment   
growth in this sector
since 2011
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ECONOMIC wATCH: HAMIlTON MEETS All ADVANCED MANUFACTURING NEEDS
Hamilton, Ontario, was built on a proud history of steel manufacturing and 

is at the heart of Canada’s strategic focus on the advanced, value-added 
manufacturing of the future.

The city of 600,000 is strategically located at the centre of Canada’s advanced 
manufacturing supercluster, which funds and supports transformative technolo-
gies, including automation and robotics, industrial internet of things, big data, 
augmented and virtual reality, and artificial intelligence.

Key advanced manufacturing sectors in Hamilton include: steel and metal fab-
rication, led by ArcelorMittal Dofasco and Nucor; clean technology, including 
water membrane technology company Fibracast; and food and beverage manu-
facturing, led by Maple Leaf Foods, Canada Bread, Tim Hortons, Oakrun Farm 
Bakery, Gay Lea Foods, and E.D. Smith.

Hamilton is the hub of a fast-growing regional food cluster that is the third-
largest food and beverage processing area in North America.

The city has tremendous locational advantages, a healthy supply of industrial 
land, and unparalleled transportation links to supply chains and markets. It is just 
45 minutes to both the U.S. border and Toronto, and Hamilton is home to the 
country’s busiest express cargo airport and its 24-hour operations, networks of 
highways, two rail lines, and the busiest port on the Canadian side of the Great 
Lakes.

Hamilton’s McMaster University and Mohawk College, Canada’s most re-
search-intensive university and college respectively, are critical assets for advanced 
manufacturers. Each are experts in partnering with industry to drive innovation 
into new products, processes and efficiencies.

Students graduate ready to add value in cutting-edge advanced manufactur-
ing settings, with Mohawk a leader in engineering technology education and the 
largest trainer of apprentices in Ontario.

The city also has a deep innovation sector, centred around McMaster 
Innovation Park. It is home to CanmetMATERIALS (CMAT), Canada’s lar-
gest research centre specializing in metals and materials, and the McMaster 
Automotive Resource Centre (MARC), which brings together researchers, 
students and global automakers working on battery and drivetrain technologies.

ArcelorMittal Dofasco, a fixture of innovation in Hamilton since 1912, is a 
leader in high-quality steel production that underpins North America’s advanced 
manufacturing supply chain. Its products are used by the top automotive, energy, 
packaging and construction brands that are developing lighter, stronger and more 
sustainable products.

With approximately 5,000 employees in Hamilton, ArcelorMittal Dofasco 
is the city’s largest private-sector employer and ships 4.5 million net tons of steel 
every year.

Among those growing in Hamilton is candy-maker Mondelēz Canada, which 
recently unveiled a $40-million expansion, and leading-edge imaging company L3 
Harris. It is investing a new headquarters that house 1,200 highly skilled workers 
developing products used across the aerospace, homeland security and defence 
industries.

The recent recognitions of Hamilton as a great place to do business include 
being named No. 2 technology city of opportunity in North America by com-
mercial real estate firm CBRE, the city’s selection as a Smart21 Community for 
the third year in a row, and ranking as a Top 10 city for economic development, 
connectivity and business friendliness in North America.

Advanced manufacturers from across Canada and around the world are in-
vesting in Hamilton, which offers tremendous business value, a wonderful quality 
of life, and all the resources and supports needed to grow ideas from prototypes 
into products.
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wHERE SMART MANUFACTURING lIVES: wINDSOR-ESSEx
Windsor-Essex, Ontario is an advanced manufacturing powerhouse. 

More than 300 automation firms call Windsor-Essex home, along with 
250 machine, tool, die and mold manufacturers, the largest such cluster in North 
America. Four of the top 10 mold makers in this half of the world are found in 
Windsor-Essex.

More than 1,000 advanced manufacturing firms employ more than 40,000 
people in Windsor-Essex, generating $4.8 billion in GDP.

With experience dating back over a century, the region has the highest con-
centration of advanced manufacturing in Canada. Windsor-Essex’s highly experi-
enced, skilled and sophisticated workforce of designers, engineers and technicians 
assure quality, productivity, innovation and profitability.

Located at the southern tip of Ontario, Windsor-Essex is home to the busiest 
commercial border crossing between Canada and the U.S., accounting for more 
than one-third of all trade between the two countries. That crucial border infra-
structure is seeing a $7.1-billion upgrade, including the completed Herb Gray 
Parkway and the Gordie Howe International Bridge now under construction.

The region is located on the Detroit River, across from Detroit – America’s “mo-
tor city and comeback city” – and the metropolitan area home to 3.8 million people. 
With highway connections to the U.S. interstate system, businesses can access more 
than one-third of the North American population within a day’s trucking time.

The Windsor-Essex region is well-situated as an integral part of North 
America’s manufacturing supply chain, serving both the U.S. and Canada. And, 
the region has experienced an unprecedented increase in the number of inter-
national partnerships, formal and informal with emerging economies like India, 
China and Brazil.

The University of Windsor and St. Clair College are crucial pipelines of tal-
ent, research expertise, facilities, and industry collaborations. The University 
has invested $112-million in the Centre for Engineering Innovation, while St. 
Clair College is home to the Ford Centre for Excellence in Manufacturing and 
industry-driven programming in manufacturing, engineering technologies and  
automotive.

With support from the Ontario and Canadian governments, the Canadian 
Association of Moldmakers, Automate Canada, St. Clair College and the 
WindsorEssex Economic Development Corporation (WE EDC) are collabor-
ating to help companies take advantage of Industry 4.0 practices, including the 
power of digital twinning.

Digital twins are virtual representations derived from sensor information that 
make it possible to visualize data and optimize operations, simulate scenarios, de-
velop and test new products, and predict performance.

Companies like Laval International and Cavalier Tool and Manufacturing are 
at the leading edge, using WE EDC’s Virtual Reality CAVE, the largest publicly 
accessible virtual-reality setting in Canada, to develop and test their digital twins, 
whether a product, an asset, or an entire facility. These investments in digital twin-
ning will allow these companies to be more innovative, efficient and remain com-
petitive in today’s global and fast-changing market.

Windsor-Essex welcomes companies and investors to connect with our invest-
ment attraction team. We offer strong business advantages in costs per square 
foot, hourly labour expenses, and some of the continent’s most attractive costs 
for serviced land and industrial space. The region also features some of Canada’s 
most affordable housing, Ontario’s most moderate climate, and a wonderful, dy-
namic quality of life.

Save the Date

emergingtechnologies.ca

Cavalier Tool and Manufacturing Centreline
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DISCOVER kAwARTHA lAkES’ POwERFUl 
ADVANCED MANUFACTURING SECTOR

Kawartha Lakes has always been world famous for its stunning landscape and 
small-town feel. A favourite destination for tourists and cottage-goers, this 

area is home to a creative energy and reinvigorating connection to nature which 
makes it an incredibly desirable place to visit, live or work in.

Kawartha Lakes has more than 250 lakes. The vast majority of local manu-
facturers can travel to a lake, have lunch and get back to work within 30 minutes. 
There’s a tangible creative energy and sense of renewal in the air, especially in towns 
like Lindsay, Coboconk, Norland, Omemee, Fenelon Falls and Bobcaygeon.

What may come as a surprise to some is the area’s booming advanced 
manufacturing sector. This sector has seen countless success stories in recent 
years, with over 160 manufacturing companies and a total of over $250,000,000 
in annual sales. Kawartha Lakes has added this sector to its already extensive list of  
attractions.

The Region has a population of 75,000 with over 1,800 jobs in the manufacturing 
sector. This number will continue to grow as the municipality is experiencing a 24 
to 45% growth with jobs in manufacturing, trades and related sub sectors.

You are in good company in Kawartha Lakes.  
Some manufacturing firms enjoying success include:

CardioMed Supplies is a leading Canadian manufacturer and distributor of 
disposable medical devices.

Belair Mechatronics, established in 2016, focuses on the design and manu-
facturing of hydraulic manifolds (and other fluid power components) as 
well as robotic auxiliary equipment. Belair chose their location because 
of Kawartha Lakes’ close proximity to the Greater Toronto Area (GTA). 

Cameron Steel has been in business since 1975, catering to large and heavy 
parts in the mining, industrial and nuclear sectors. Manufacturing in 
a 75,000 square foot facility with up to 30 feet under hook at 50 tons’ 
capacity.

Northern Casket has been manufacturing in Kawartha Lakes since 1926 and 
has earned their reputation as a leader in its industry.

TS Manufacturing manufacturers quality equipment for the sawmill, mining 
and biomass industries worldwide.

Maximum Signs is the largest road sign manufacturer in Ontario and employs 
the most technically advanced equipment in the industry.

TOP REASONS wHy COMPANIES 
CHOOSE kAwARTHA lAkES
•	 Well positioned — Only a 90-minute commute northeast of downtown 

Toronto and Pearson International Airport, Kawartha Lakes is perfectly 
placed for companies who want to capitalize on lakefront living and 
benefit from the vast network of resources offered by the GTA. With the 
completion of the highway 407 extension to highway 35/115, accessing 
these opportunities has become even easier.

•	 Skilled workforce — With Fleming College, Durham College, Trent 
University and Ontario Tech University close by, companies looking to 
employ highly-skilled workers will find no shortage of graduates seeking a 
place to apply their talents.

•	 Lifestyle — Not only does Kawartha Lakes host a strong network of 
companies, but it also offers a community and lifestyle setting that promises 
a quality of life and happiness for employees and business owners. With a 
unique big city size in combination with small town charm, the municipality 
of Kawartha Lakes offers the best of both worlds, with numerous charming 
towns nearby and all the cultural offerings of a metropolitan area.

A lAND OF ENDlESS OPPORTUNITIES
Whether you are a business looking for the perfect location and a strong network of 
other companies in your sector, or a potential customer searching for unparalleled 
opportunities and competitive prices, Kawartha Lakes boasts endless opportunities 
in advanced manufacturing. Discover more online or take a trip to one of the top 
tourist destinations in Ontario. This is Kawartha Lakes time. Jump in!

To learn more contact: Lindsey Schoenmakers, Business Development Officer
705-324-9411 extension 1197  |  lschoenmakers@kawarthalakes.ca

Kawartha Lakes Economic Development 
180 Kent Street West, Lindsay,  
Ontario Canada K9V 2Y6
Toll Free: 1-866-397-6673
www.kawarthalakes.ca/investment

Belair Mechatronics advanced equipment is interconnected to enable  
true data driven monitoring and process optimization.

Kawartha Lakes is home to more than 250 lakes and rivers connected  
by the historic Trent-Severn Waterway

http://www.kawarthalakes.ca/business
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AEROSPACE IS ONE OF THE 
MOST ExCITING AND DyNAMIC 
INDUSTRIES IN THE wORlD TODAy
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As the world enters a new decade, the aerospace and defense industry looks to a fu-
ture of rapid and continual change. In the highly competitive race to develop new 
technologies, Ontario-based companies enjoy advantages that accelerate innovation 

and growth. Ontario is home to over half of the world’s top 25 aerospace companies and there 
are made-in-Ontario parts or designs on virtually every passenger aircraft in the world today. 
From private-sector companies to researchers, innovators, and governments, everyone in the 
Ontario aerospace sector is igniting industry growth with razor-sharp focus on technological 
innovation, supply chain services, and workforce skills development.

New players are entering the aerospace industry every day. Unmanned aerial vehicles (UAVs) 
are opening the industry to new smaller firms, and worldwide demand for safer and cleaner 
commercial air travel is bringing new innovations in cleantech. As well, private-sector compan-
ies are funding space exploration alongside governments. It is no surprise that the aerospace 
industry has experienced significant growth in recent years and is projected to grow another 
5.1% over the next decade.

Innovative startups, global giants, and everything in between call Ontario home and play an 
active role in more than 150 aircraft and engine programs, defense systems, space systems and 
UAV innovations around the globe. Now is the perfect time for aerospace companies to take 
advantage of the ecosystem of laboratories, research centres, and testing facilities that make 
Ontario a global leader in many areas of the aerospace sector, including aircraft assembly and 
aerostructures, avionics and electronic systems, business jets, turbine engines, landing gear sys-
tems, environmental technology, unmanned aircraft, satellites, and space robotics.

ONTARIO IS READy FOR TAkE OFF
Opportunities in the Ontario aerospace industry are skyrocketing. Canada’s aerospace industry 
is the fifth largest in the world and third largest for civil aircraft and engine production. With 
30% of Canada’s aerospace research and development activity done in Ontario, the sector em-
ploys 22,000 people, including highly qualified engineers, technicians, and scientists, and gen-
erates more than $6 billion in annual sales. Ontario’s space sector accounts for nearly 70% of 
Canada’s space revenues and 60% of employment, while Ontario’s defense sector represents $5.3 
billion per year in sales and over half of Canada’s defense industry.
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A sound and stable business environment combined with manufacturing 
expertise and a sophisticated supply chain make Ontario highly attract-

ive for investment. Aerospace manufacturing costs in Canada are lower than 
in any G7 nation. Add a strong and efficient financial system supported by low 
taxes and business costs, strategic proximity to major North American cities, 
transportation infrastructures, and a highly committed government, and you 
have a list of advantages in Ontario that is impossible to replicate.

AEROSPACE TECHNOlOGy FORGES 
AN ExCITING PATH IN ONTARIO
With world-renowned technology clusters in the Greater Toronto Area, 
Kitchener-Waterloo, and Ottawa that specialize in advanced technologies such 
as artificial intelligence and robotics, combined with a large manufacturing base 
and world-class  R&D, the opportunity has never been greater for aerospace 
companies to excel in Ontario. More than 350 automation and robotics-related 
companies, like Autodesk, Siemens, FANUC, Rockwell Automation, Omron, 
Lapp Group, Denso Robotics, Schneider Electric, Toshiba, Universal Robotics, 
and ABB, call Ontario home.

With a multitude of R&D, prototyping and testing centres that bring together 
private sector vision, post-secondary expertise, and government commitment, 
Ontario is the place to be.

THE PATH TO FUTURE AEROSPACE 
SUCCESS STARTS wITH EDUCATION

Already home to 22,000 of the best-educated and most skilled workers in the 
global aerospace industry, Ontario’s focus on educating a next generation of in-
novators is a perfect fit for the dynamic nature of the aerospace industry and its 
accelerated pace of change.

Across the province, 22 colleges and universities offer more than 40 degrees 
and diploma programs in engineering, aviation and space education that produce 
nearly 40,000 graduates every year. In addition, companies such as Bombardier, 
Diamond Aircraft, Longview Aviation, and CAE offer paid apprenticeships to 
hundreds of students annually in Ontario. In an effort to target high-school age 
students, a Specialist High Skills Major (SHSM) is a specialized program that 
allows grade 11 and 12 students to focus their learning on a specific sector like 
aerospace and aviation. It also assists in their transition after graduation to appren-
ticeship training, college, university or the workplace.

GOVERNMENT INCENTIVES
Ontario’s government is committed to growth and development initiatives in 
aerospace, including grants for export expansion, small business supports, hiring 
and training and R&D projects that demonstrate innovation, including enhanced 
energy efficiency.

The government’s Strategic Aerospace and Defence Initiative (SADI) was 
designed to encourage innovation in products, services and processes in the aero-
space, defense and security sectors. It is available to firms of all sizes and seeks 
to bolster strategic R&D, enhance competitiveness of Canadian companies, and 
encourage collaboration.

The Green Aviation Research and Development Network (GARDN) is a 
non-profit government organization funded by the Business-Led Network of 
Centres of Excellence (BL-NCE) and the Canadian aerospace industry aimed at 
increasing Canada’s aerospace competitiveness. It funds collaborative projects for 
the next generation of aircraft, engines and avionics systems developed in Canada.

GlOBAl AEROSPACE COMPANIES 
MAkE ONTARIO THEIR HOME
Bombardier, Boeing, Airbus, L3 Technologies, Siemens, Honeywell, Pratt & 
Whitney, United Technologies, Magellan Aerospace, MDA, Messier-Bugatti-
Dowty, MHI Canada, and Northstar Aerospace are just some of the global aero-
space powerhouses that take advantage of the many compelling reasons to have 
a presence in Ontario.

From OEMs to components suppliers to systems integrators, Ontario aero-
space companies are world-renowned as leaders, including:
•	 Blackberry, which is developing leading-edge software and security technol-

ogy for industries like aerospace and aviation;
•	 Thales Canada, which is responsible for the technology of Air Canada’s in-

flight entertainment, the Canadian Army’s command-and-control, and the 
Canadian Coast Guard’s on-board electronics;

•	 Airbus Helicopters Canada, a subsidiary of the world’s largest helicopter 
manufacturer and the only subsidiary to produce composites;

•	 Fleet Canada, an aerospace manufacturer that specializes in detailed part 
fabrication, advanced composites, metal-to-metal bonding and airframe as-
sembly for commercial, military and civil programs.

All these growing companies, and many others, know huge opportunities lie 
ahead in Ontario, a province ready and uniquely qualified to guide the aerospace 
industry into an exciting and challenging future.



www.SOAirportNetwork.com

Elevating the region to new heights

110 Million  
passengers/year  
by 2040s

12 airports to 
support growth

55,000 employees 
support airport activities

10,000 acres  
developable  
land at airports

1M+ tonnes cargo/ 
year by 2040s

70%+ world’s  
economy available  
with daily service
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ONTARIO HOlDS THE kEyS 
TO DRIVE THE GlOBAl 
AUTOMOTIVE SECTOR
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AUTOMOTIVE IN ONTARIO: 
ACCElERATING INTO THE FUTURE

The future of the automotive landscape is being forged in Ontario. Canada’s most popu-
lous province has a vast network of leading auto manufacturers and suppliers, coupled 
with a dynamic and booming technology sector, and unmatched government support 

and incentives, making it no surprise that Ontario is already North America’s largest vehicle-
producing region.

When Canada’s first auto plant was built in St. Catharines, Ontario in 1905, auto manufactur-
ing and assembly was still new to North America. This state-of-the-art plant featured a machine 
shop with some of the newest and best designs of machine tools available at the time.

Now more than a century later, Ontario has its foot firmly on the gas pedal in preparation for 
a future of connected and autonomous vehicles powered by next-generation energy systems. 
The province is home to powerful and innovative post-secondary research, a commitment to 
building an ecosystem that will drive transformation, and more than 200 companies that are 
designing cars and their networks to think.

For companies that want to be at the forefront of the revolution underway in the automotive 
industry, Ontario is the only place to be.

REVVING AN ECONOMIC ENGINE
Ontario’s auto industry is one of the key drivers of Canada’s economy in terms of employment, 
imports and exports, and industrial production.

With a $20-billion contribution to the GDP, the auto industry now directly employs more than 
125,000 people, with another 400,000 people employed in aftermarket and dealership services.

Ontario’s government is strategically focused on this critical piece of the economy, developing 
an innovative, forward-thinking plan with a solid commitment to strengthening the province’s 
automotive sector, now and into the future.
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ONTARIO’S REPUTATION IS wEll DESERVED
Ontario boasts a vibrant and interconnected automobile manufacturing 

ecosystem that includes one of only five machine-tool-die-and-mould 
making clusters worldwide and nearly 700 parts suppliers, led by notable do-
mestic giants such as Magna International, Linamar and Martinrea. Ontario 
is one of the world’s top 10 regions for the production of light ehicles and 
the only place in North America where five major automakers assemble 
vehicles. Ford, GM, Fiat Chrysler, Honda, Toyota, as well as the truck manu-
facturer Hino, assemble more than 2 million vehicles at their Ontario plants  
each year.

The benefits Ontario offers are not replicated anywhere else. Ontario auto-
motive operations enjoy generous R&D tax benefits and corporate tax savings. 
The province also offers lower total labour costs than the U.S., including lower 
healthcare costs for employees. Costs for leasing offices and industrial facilities 
and utilities, such as electricity and natural gas, are also lower than in most G7 
countries.

Foreign direct investment in the auto industry is vital in a globally competitive 
world. Direct investment in Canada rose to US$14 billion in the second quarter 
of 2019, according to Statistics Canada. Canada’s welcoming, inclusive society 
and stable, globally respected government and economy make it one of the most 
attractive choices for foreign direct investment in the world.

INVESTING IN THE FUTURE
The Government of Ontario’s commitment to this vital industry is stronger than 
ever. While there are new challenges in the automotive sector both global and 
domestic, the province’s government is embracing these challenges as oppor-
tunities and creating conditions for Ontario’s auto sector to grow and thrive. By 
cutting red tape, removing regulatory roadblocks, and reducing business costs, 
all levels of government in Canada are working with the auto sector, along with 
research and educational institutions, to create an economic environment that 
stimulates growth and innovation. By supporting the technology ecosystem 
of today, governments are accelerating the development of the technology  
of tomorrow.

The programs and incentives offered by both provincial and federal govern-
ments and the private sector, reflect a solid commitment to the auto industry:
•	 Driving Prosperity: The Future of Ontario’s Automotive Sector, is a govern-

ment plan to strengthen Ontario’s auto sector.
•	 The Ontario Automotive Modernization Program (O-AMP) is a $10-mil-

lion program to strengthen and modernize Ontario’s automotive sector 
over the next three years.

•	 The federal government is investing up to $5 million to create an automotive 
innovation cluster in Windsor-Essex to update traditional automotive 
manufacturing with next-generation mobility innovations, smart technolo-
gies, and automation.

•	 To expedite auto industry projects, the Ontario government has launched 
the Job Site Challenge, a competition, open to municipalities, economic 
development corporations, and industrial developers, for a site (500 to 1,500 
acres) capable of attracting a new assembly plant. Ontario would partner 
with the winning proponent on site-readiness and servicing to ensure the 
development opportunity is competitive.

•	 Ottawa’s L5 test facility is an integrated test environment for connected 
and autonomous vehicles (CAVs). The first of its kind in North America, 
the testing facilities include public and private test tracks, GPS, dedicated 
short range communications, 4G/LTE and 5G telecommunications, and 
networking infrastructures.

•	 Providing a competitive advantage to Ontario-based small- and medium-
sized enterprises, The Autonomous Vehicle Innovation Network (AVIN) 
is an $85-million program to foster collaboration within the auto industry, 
the private sector, and academia in the autonomous vehicle industry. With a 
goal of accelerating growth in transportation technology and infrastructure 
systems, AVIN provides help in research and development funding, talent 
development, business and technical support, along with a network of six 
demonstration facilities across Ontario to help smaller companies connect 
to the major players in the automotive and tech industries.

These ambitious and innovative plans are only the beginning. With a strong 
advantage in the ultra-competitive global race to develop autonomous vehicles, 
Ontario will continue its quest to be home to automakers and suppliers looking 
to reshape transportation and embrace a new era for the auto industry.

Oakville Ontario is home to the Ford Motor Company of Canada
Corporate Head office as well as a 487 Acre assembly plant which is over  

5 Million square feet and employs approximately 4,600.
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TalenT and Workforce SeT onTario aparT 
Strong government incentives, state-of-the-art facilities, a dynamic culture 

of research and development, and easy access to North American markets, 
gives Ontario an advantage virtually impossible to duplicate.

But what really sets Ontario apart is a highly skilled and productive workforce. 
With unrivalled experience, knowledge, and expertise, Ontario workers are trained 
to the highest standards in the industry. It’s the reason Ontario vehicle assembly 
plants have won 31 J.D. Power & Associates Initial Quality Awards since 1990.

Ensuring employers also have a future workforce trained to the highest 
standards in automotive design, regulation, safety, education and certification, 
Ontario is home to 24 colleges and 11 universities that offer automotive research 
and training programs.

Ontario already has one of the highest educational attainment rates in the 
world. The province is now focused on increasing the number of postsecondary 
students graduating in science, technology, engineering, and math by 25 per cent 
over the next five years. At a goal of 50,000, this will give Ontario the highest 
number per capita of postsecondary STEM graduates in North America.

Collaborations between automakers and universities are happening all across 
Ontario:
•	 The McMaster Automotive Resource Centre in Hamilton is studying 

hybrid powertrains with FCA Canada, the cybersecurity of software up-
dates with Toyota, and a cost-benefit analysis of electric mobility with Ford. 
McMaster University is a leader in materials research and is one of only three 
universities in the world to have a galvanizing simulator in its state-of-the-art 
Centre for Automotive Materials and Corrosion.

•	 The Fraunhofer Project Centre for Composites Research at Western 
University is developing automotive materials that are lightweight or have 
low life-cycle impact, while the University of Waterloo is researching ther-
mo-electric spot welding of galvanized steels.

•	 Queen’s University is collaborating with General Motors in designing and 
manufacturing lightweight parts and developing thermal regulation in bat-
tery systems in cars like the Chevrolet Volt.

•	 Students from the University of Toronto won the first AutoDrive Challenge 
put on by SAE International and General Motors. The three-year autono-
mous vehicle competition challenges students to develop and demonstrate 
a fully autonomous vehicle.

ONTARIO IS A lEADER IN ROBOTICS AND AI
The province’s auto industry is not only North America’s top vehicle-producing 
region, it is second only to California in concentration of technology companies.

The 500-mile technology corridor between Windsor and Ottawa alone, has 
more than 200 companies specializing in autonomous vehicle technology, con-
nectivity, artificial intelligence, robotics, cybersecurity, and quantum computing 
– a worldwide market expected to be worth more than US$7 trillion by 2050. 
GM, Ford, Google, Apple and BlackBerry QNX are developing connected and 
autonomous vehicle technologies in Ontario. Toronto has one of the highest 
concentrations of AI startups globally and is home to offices of giants in the field 
including Uber, Alphabet’s Sidewalk Labs, Nvidia, and Samsung.

Toronto was also global automaker Infiniti’s choice to launch its first North 
American Innovation Lab program.

This fusion of automotive strength and cutting-edge tech innovation gives 
Ontario an unrivalled advantage in the race to design and build the vehicles of 
the future.

ONTARIO AUTOMOTIVE 
SUCCESS STORIES
Magna International in the Toronto region, Canada’s largest automotive com-
pany, is investing US$300 million over three years in researching and developing 
in vehicle electrification and autonomous driving. 

The company, which had global sales of US$40 billion in 2018, also took a 
US$200-million equity stake in the ride-hailing business Lyft in 2018, launching 
a partnership to create an autonomous drive system that will control future Lyft 
vehicles.

Major automotive supplier ArcelorMittal Dofasco in Hamilton is undergoing 
a $151-million steel mill modernization to support the steel supply chain crucial 
to Ontario’s automotive industry. This upgrade directly benefits Ontario’s five ma-
jor auto assemblers and over 1,200 auto parts suppliers. More than 70 per cent of 
Canada’s steel production capacity is located in Ontario. 

Also in Hamilton, CanmetMATERIALS Lab, is focused on revolutionizing 
metals and materials fabrication. Working with vehicle, engine and component 
manufacturers, it is studying innovative solutions in materials to improve fuel ef-
ficiency while maintaining safety and performance.

Toyota Motor Manufacturing Canada has established an Innovation 
Laboratory in Kitchener-Waterloo at one of the largest hubs for the development 
of Internet of Things (IoT) technology.

Ontario’s automotive story is one of constant innovation and a strategic vision 
to shape the future of this important sector. A committed and engaged govern-
ment, combined with a high-tech supercluster, a strong manufacturing base, a 
highly skilled workforce, and a network of world-class colleges and universities, 
make Ontario a leader for both today and tomorrow.
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wINDSOR-ESSEx REVS UP ONTARIO’S AUTO SECTOR
Windsor-Essex, Ontario has been the automotive capital of Canada since 

the first auto rolled off the assembly line of Ford in 1904 in Walkerville 
(now Windsor). With experience and knowledge in automation, the region is 
leading the nation in the development of connected and autonomous vehicles 
(CAVs).

The region is home to Canada’s largest automotive cluster, with a concentration 
of companies 120% greater than anywhere else in Canada. The region also boasts 
an automobility cluster more than 50% larger than any other location in Canada. 
Windsor-Essex is uniquely positioned to be at the forefront of this mobility revo-
lution, thanks to its strategic location near the decision-making and technology 
centre of the global automotive industry.

More than 90 auto and parts manufacturers, including two OEMs – Fiat 
Chrysler Automobiles and Ford Motor Company of Canada – are located 
in Windsor-Essex. FCA has its headquarters in downtown Windsor, and 
within just 258 kms are the headquarters and R&D centres of six other  
OEMs.

Thanks to funding from the Province of Ontario through the Ontario 
Centres of Excellence’s Autonomous Vehicle Innovation Network (AVIN), the 
WindsorEssex Economic Development Corporation (WE EDC) opened a vir-
tual reality facility at the Institute for Border Logistics and Security in 2019. The 
Virtual Reality CAVE for Connected and Autonomous Vehicle Technologies is 
the largest publicly accessible facility of its kind in Canada and the only one desig-
nated to test and simulate CAV technologies.

Windsor-Essex has partnered with  ANSYS and SimuTech Group Canada 
to create a virtual environment of the Mcity Test Track, one of the world’s first 
purpose-built testing facilities. This will allow more companies to test technolo-
gies before trying them out in real-world scenarios.

WE EDC is also in discussions with other communities to twin physical test 
tracks to provide a virtual/physical testing environments.

“ The VR CAVE provides a collaborative space to develop, 
test and validate technologies that will help move people 
and goods” says Susan Anzolin, Executive Director, Institute 
for Border Logistics and Security at WE EDC.  She adds: 
“Using virtual technologies allows companies and researchers 
to accelerate the testing of CAVs incredibly while doing so 
cheaply and safely.” 

Windsor has also deployed smart data and traffic equipment that links CAVs to 
physical and system infrastructure to advance cross-border connectivity.

“Windsor-Essex is the perfect place for this work because it is home to the 
busiest commercial border crossing between Canada and the U.S, accounting for 
more than one-third of all Canada-U.S. trade,” said Stephen MacKenzie, President 
and CEO of WE EDC.

In addition to its strategic location, Windsor-Essex is home to high-value re-
search and development, including:
•	 The University of Windsor’s renowned automotive engineering school, 

which works collaboratively with industry through the $500-million FCA 
Canada Automotive Research and Development Centre (ARDC);

•	 Ford Motor Company of Canada’s cutting-edge automotive research at its 
Ford Powertrain Engineering Research and Development Centre; 

•	 CHARGE Labs (Centre for Hybrid Automotive Research and Green 
Energy), at the University of Windsor advances world-class transformative 
research in electric vehicle science and engineering.

The automotive future is connected and so is Windsor-Essex. Experience where 
Canada begins and visit yourfuturebegins.ca to find your next business solution.

The Highway to 
Investment Success

Middlesex County is a rich rural-urban landscape in the heart of 
southern Ontario complete with all the must haves for multi-nationals 
or local businesses looking to expand or upgrade facilities: 

pPrime location

pAffordable land prices

pEducated workforce

pMultilevel government support

pDesirable quality of life

Ship Anywhere from Here
If your company relies on ‘on time’ deliveries, you’ll appreciate the 
access to three border crossings within a two hour drive. Our 401 and 
402 series highways are vital in transporting goods to 
destinations across the globe. Rail and air 
transport are locally available with both 
Canadian National and Canadian Pacific 
traveling through the County and the 
London International Airport offering a 
central location for both cargo and people. 
Also located about an hour from here is port 
access to the Great Lakes’ shipping channels.

Strengthen the Business Community
As per the County’s economic development plan, there are eight 
strategically located business parks with a mix of private and 
municipal ownership for companies to plant their roots. Middlesex 
County’s recent growth patterns reflect positively on how firms are 
responding to what they find. The municipality’s ‘prepared-to-do-
business’ approach is credited as one of the many reasons why 
companies such as Bonduelle North America, Gray Ridge Eggs, 
Catalent Pharma Solutions (Molnar Park), Armatec Survivability

 (DaVinci Park), Ideal Pipe and most recently Algonquin Bridge 
(Thorndale Park) call Middlesex home. The Glencoe and Thorndale 
Business Parks are Ontario Investment Ready Certified Sites and have 
set the bar for being ‘business ready’ by achieving this elite ranking. 
Risk reviews can be reduced and construction time advanced with the 
upfront work of gathering property information, mapping, and already 
completed environmental, heritage, archaeological, and species 
assessments. Companies prospecting for the optimum mix of location, 
(including attractive property priving) and additional amenities, really 
strike it rich in Middlesex.

Smart Help Available
With a population of 410,966, the City of London is Canada’s 11th 

largest city, which serves as an advantage to Middlesex 
given the access to established economic sectors, 

and the many graduates from Western University 
and Fanshawe College. Both education 
institutions rank high as leaders in research and 
public/private partnerships so it’s no wonder 

why Stats Canada (2016) identified Middlesex 
County residents as possessing education levels 

higher than the national average.

The Perfect Work-Life Balance 
The quality of life in Middlesex is enhanced by the celebration of arts 
and culture and the vibrant shopping and entertainment options. As 
well, short commutes, traffic that moves, fresh air, safe spaces, and 
active living options can all be accessed by families in our intimate
communities. This is a place where front porches are used, street 
hockey is played, and children walk to school. Come see for yourself 
why businesses call Middlesex ‘home.’

MiddleseXMarks the Spot for Success

Newbury - Southwest Middlesex - Adelaide Metcalfe 
Thames Centre - Strathroy - Caradoc -  Lucan Biddulph 

North Middlesex - Middlesex Centre

investinmiddlesex.ca
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ONTARIO IS NORTH AMERICA’S 
ClEANTECH POwERHOUSE.

Innovation thrives in Ontario, a global leader in the accelerating transition to 
a low-carbon, low-pollution and resource-efficient economy.
It’s projected that the clean technology sector will exceed USD $2.5 trillion 

by 2022, as the world’s governments, NGOs and private sector collaborate to de-
velop sustainable products, smart technology, and renewable energies.

Whether an early-stage developer or a company looking to expand inter-
nationally, Ontario offers the resources and supports necessary to take growth 
to the next level.

“Ontario is home to a robust ecosystem that contributes significantly to clean 
and green growth globally,” said Peter McArthur, chair of the Ontario Clean 
Technology Industry Association. “With our province’s talented workforce, in-
novative entrepreneurs, deep research and development infrastructure, and strong 
investment community, Ontario can have an even more transformative impact 
on climate challenges.”

The province’s cleantech sector includes leaders in solar, wind, fuel cells, bio-
fuels, and smart technology, but it has particularly earned a global reputation in 
water purification.

Ontario companies have made clean water a reality in communities and indus-
tries around the world where it had been previously impossible. Many of the big-
gest breakthroughs in water remediation have come from Ontario, including UV 
disinfection and membrane filtration, two of the most widely used technologies.

Ontario’s water sector includes 900 companies, 300 early-stage water technol-
ogy developers, 100 technology incubators, 42 Canadian Research Chairs dedi-
cated to water, and employs more than 22,000 people.

TAP INTO ONTARIO’S ClEANTECH 
INNOVATION HUB.
More than $14 billion is spent in Ontario each year on industrial, university- and 
college-based, and private sector research. Companies looking for R&D incentives 
and support will find that the combination of provincial and national incentives 

and world-leading post-secondary research collaborations make Ontario among 
the most attractive places in the world for innovation.

The support system for cleantech in Ontario is second to none, and includes a 
broad range of industry and governmental organizations that champion the sec-
tor, foster R&D and technology commercialization, facilitate partnerships, and 
support global expansions.

Among the most recent developments is the Environmental and Related 
Technologies Hub (EaRTH District), a collaboration between the University of 
Toronto Scarborough and Centennial College to provide a knowledge and train-
ing centre focused on the development of clean technologies, including Canada’s 
first net-zero vertical farm. 

SECTOR lEADERS CAll ONTARIO HOME
Many of the world’s top water companies have chosen to locate in Ontario to 
take advantage of its R&D strengths – including American Water, Danaher, GE 
Water and Process Technologies, Nalco, Siemens Water Technologies, Trojan 
Technologies, Suez Degrémont, and Veolia Water.

Other cleantech leaders in Ontario include energy innovators Hydrostor Inc., 
Hydrogenics, Silfab Solar, waste recovery company Lystek International Inc., and 
biofuel maker Pond Technologies.

As well, four Ontario companies – ecobee, Enbala, GaN Systems, and Opus 
One Solutions – were named among the 2019 Global Cleantech 100, a compila-
tion of the companies “best positioned to solve the future’s cleantech challenges 
and make an impact on the market.”

ONTARIO OFFERS IT All
Ontario’s cleantech sector is helping communities, businesses and organiza-
tions across the globe implement effective, efficient solutions to environmental 
challenges.

With world-class R&D capabilities, low business costs, access to leading in-
dustry talent, generous government incentive programs and secure market ac-
cess, Ontario, Canada is the place to grow ideas that will meet exploding global 
demand.
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BURlINGTON IS OPEN FOR BUSINESS
The best place to live is also the best place to work. Welcome to Burlington, 

Ontario. It is where you want to be.
Burlington, located 35 miles west of Toronto on the shore of beautiful Lake 

Ontario, was named Canada’s Best Community in 2019 by Maclean’s maga-
zine, the country’s leading business publication. Out of 415 communities, the  
city of 183,000 people was also ranked as Best Place to R aise a Family,  
achieving outstanding marks for quality of life, prosperous economy and enviable 
location.

The city is home to more than 60 global water and wastewater innovators and is 
the birthplace of Zenon Environmental, creator of membrane technology that is 
used around the world. Burlington has become a hub of clean technology research 
and development thanks to superior access to top-tier talent, optimal market ac-
cess, collaborations built on growth and collective genius, and a supportive and 
welcoming business environment.

Resources in Burlington that your business will benefit from include:                
•	 The Canada Centre for Inland Waters, a globally recognized water-research 

centre with cutting-edge facilities available to local water innovators;
•	 Burlington Economic Development works one-on-one with more than 400 

companies a year, providing expertise in site selection, development facilita-
tion, connections, and overall business support;

•	 The Halton Global Business Centre, which provides one-on-one resources 
to support scaling, exporting, and reaching international markets;

•	 Innovation centre TechPlace offers access to space, programming and con-
nections to investment, funding and innovation.

Businesses come to Burlington for many reasons. The city is less than 
an hour to both downtown Toronto and to the U.S. border, offers lower 

municipal tax rates and development charges than some neighbouring cities, 
has a highly educated and deep talent pool, and is rolling out the red carpet  
to business.

The Red Tape Red Carpet Task Force catalyzed changes to eliminate bar-
riers, and spur the attraction and retention of growing businesses. The City of 
Burlington is moving forward with almost two dozen initiatives, including estab-
lishing an “Open for Business” customer service window staffed with key staff, 
monthly drop-ins with subject matter experts, an online portal that delivers easy 
access to valuable resources for businesses, and a streamlined approval process for 
zonings, permits and signs.

“We want companies to know that Burlington is open for business, and we’ll do 
everything we can to make you feel welcome in our community,” said Burlington 
Mayor Marianne Meed Ward. “You’ll be in good company here. Those of us who 
live in Burlington have always known our city is the best in Canada, the best in the 
world. Our ‘secret sauce’ is a unique blend of community assets, natural environ-
ment, and great citizens. We have outstanding community centres, rinks, pools, 
museums, parks and festivals; we’re book-ended by natural environment, from 
our downtown waterfront to the Niagara Escarpment World Biosphere Reserve. 
Burlington truly has it all.”

The Soft Landing program at TechPlace takes the risk and guess work out of 
international expansion. Companies looking to expand their operations, servi-
ces or products to Canada can take advantage of office space, meeting rooms 
and event space, programming, mentorship, networking, events, and marketing 
opportunities.

So if you’re considering Canada, Burlington is where you need to be. We look 
forward to welcoming you. Connect with Burlington Economic Development 
at investburlington.ca; +1 (905) 332-9415 or invest@burlington.ca.
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FIlM SECTOR  
STREAMING TO NEw HIGHS
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ONTARIO GETS CREATIVE IN THE FIlM, 
GAME, AND CREATIVE SERVICES SECTORS

The talent. The locations. The technology. The incentives. It’s no wonder an increasing 
number of the major players in the global entertainment scene are calling Ontario 
home.

“We have what it takes to create world-class productions,” Ontario Minister of Heritage, 
Sport, Tourism, and Culture Industries Lisa MacLeod said following a recent trip to meet with 
industry leaders in California. “Ontario offers the world in one province, and I am proud to de-
liver a clear message that Ontario is open for business and that our tax credits will remain stable.”

Heritage, sport, tourism, and culture industries have a combined economic imprint of as 
much as $71 billion in Ontario. The province’s creative industries alone employ hundreds of 
thousands of people and contribute more to the region’s bottom line than the energy industry. 
As a result, the hard work, talent, and creative spirit of Ontarians is brought to life every day in 
your favourite TV shows, films, and video games.

Whether you’re travelling where no man has gone before or to the mean streets of Gotham; 
whether you’re taking on the surveillance state or navigating the hostile wastes of Pandora; and 
whether you’re laughing it up with Eugene Levy or huddled in fear of a killer clown, you’re seeing 
how Ontario gets creative.

FIlM
Canada is the third most filmed country on the planet, according to IMDB, and Ontario plays 
a big role in that statistic.

In 2018 alone, Ontario played home to 324 films, including 94 foreign films. Ontario’s di-
verse array of settings pop up in movies like The Shape of Water, IT Chapter 2, and Suicide Squad, 
and on the small screen in Orphan Black, Schitt’s Creek, and The Handmaid’s Tale to name a few. 
Parts of the province have been transformed into Detroit, Chicago, Washington D.C., New 
York City, and several other global destinations–both real and fictional–over the years.

One of the main attractions for these productions has been the Ontario government’s incen-
tive programs. Through Ontario Creates and the province’s Ministry of Heritage, Sport, Tourism 
and Culture Industries, the Ontario Film & Television Tax Credit offers eligible Ontario-based 
Canadian corporations a refundable tax credit of 35 per cent of qualified Ontario labour expendi-
tures for eligible film and television production. Productions may also be eligible for regional 
bonuses if work is completed in Northern Ontario and outside of the Greater Toronto Area.

All told, Ontario Creates distributed over $841 million in tax credits in 2018-19, supporting 
2,637 products and productions. This contributed to the $1.9 billion spent in Ontario in 2018 
by film and TV producers who received government incentives. Among them was CBS’ Star 
Trek: Discovery, which has spent $257 million and hired 4,000 Ontarians over the course of its 
two seasons.

When considering this support, you can understand why FilmL.A., the film office of the 
City and County of Los Angeles, wrote in their 2017 report: “For cost conscious filmmakers, 
the deals in Canada have been too good to ignore.”



IN

HAMILTON
“It’s a city with a cinematic soul, adaptable &

diverse, gritty & beautiful                ”
City of Hamilton

“You’ll be transfixed on a city with substance, talent & 
experience, with local services & financial incentives”

City of Hamilton

AUTHENTIC • COLLABORATIVE • ACCESSIBLE
DIVERSE • VIBRANT • AMENITIES

second busiest FILM LOCATION in ontario and the THIRD largest FILM BUSINESS cluster in CANADA
9,140 film workers WITH 901 businesses in film with a 50% increase in PERMITS last year

45% of PRODUCTIONS are for TV and $60 MILLION spent by FILM PRODUCTION in 2018
HAMILTON.ca/FILM and FILM@HAMILTON.ca and INVESTinHAMILTON.ca/INDUSTRIES/CREATIVE-INDUSTRIES

Debbie.Spence@hamilton.ca

FILM
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GAMING
Canadian game development studios are behind one in every six top-selling 

console games, and the industry contributes $3.7 billion to the Canadian 
economy.

In recent years, Ontario has brought their A-game to this rapidly growing sec-
tor. One hundred and fifty game development teams currently call Toronto home, 
including industry leaders like Zynga and Ubisoft.

At E3 2019, Ubisoft Toronto’s Watch Dogs: Legion, was named the ‘best action/
adventure’ videogame and was nominated for ‘best in show’. 2018’s Far Cry 5, co-
developed by Ubisoft Toronto, was nominated for 25 international game awards 
and was the best-selling video game of 2018.

On the really small screen, 2018 mobile game Alto’s Odyssey, from Toronto-
based studio Snowman earned a highly coveted Apple Design Award for 
Outstanding Design and Innovation. Alto’s Odyssey is a sequel to 2015 smash 
hit Alto’s Adventure.

Programs like Ontario’s Interactive Digital Media Tax Credit helped bring 
projects such as these to life. This program provides employers with a refundable 
tax credit based on eligible Ontario labour expenditures and eligible marketing 
and distribution expenses.

CREATIVE SERVICES
From forests to lakes, rural to small town to urban settings, and rivers to valleys, 
Ontario is a beautiful province–no visual effects required. But, for those on-screen 
moments where reality just won’t fit the part, top entertainment companies are 
turning to Ontario’s leading visual effects firms.

Ontario animators have brought legendary characters like The Incredible 
Hulk, new intellectual properties such as The Shape of Water, and storied franchises 
like The Magic School Bus to life for the enjoyment of audiences around the world. 
Nearly 7,000 people work in Ontario’s computer animation and visual effects sec-
tor, generating approximately $450 million.

Ontario is home to some of Canada’s leading animation and film schools and 
is one of Canada’s most educated provinces. Nearly 32 per cent of working age 
adults in Ontario have a bachelor’s degree or higher, while 25 per cent hold a col-
lege diploma. With 45 public post-secondary institutions located across Ontario, 
that number of skilled workers is rapidly growing.

Couple this strong employment base with government programs such as the 
Ontario Interactive Digital Media Tax Credit, and you can understand why Allan 
Magled of Toronto-based Soho VFX says, “Canada as a whole has the best talent 
pool and tax incentives.”

TIME TO CREATE IN ONTARIO CANADA
As Canada’s second largest province, Ontario includes the diverse and stunning 
scenery Canada is known for: from the bustling urban environments of Toronto 
and southern Ontario, to the rugged natural beauty of the north, to the heritage fea-
tures of Ottawa and eastern Ontario, and the many beautiful lakes, rivers, and bays.

These natural features and amenities have helped cement Canada’s place as 
the number one country for quality of life, according to the 2019 U.S. News and 
World Report. However, as the numbers show, Ontario isn’t just a nice place to 
visit and to live–it’s also a great place to work, hire, and invest.

Goodwood, Ontario, Canada, June 2018: Bob’s Garage a fictional TV auto-shop  
featured on a television program.

Elisabeth Moss at the Premiere “The Handmaid’s Tale” which is primarily filmed in Ontario Canada. 
Specifically, Cambridge, Hamilton and Toronto.

OPSTC
The Ontario Production Servi-
ces Tax Credit (OPSTC) is a re-
fundable tax credit to eligible 
Ontario-based Canadian and 
foreign-controlled corpora-
tions of 21.5% of qualified 
Ontario production expendi-
tures for eligible film and tele-
vision productions.

OCASE
The Ontario Computer Anima-
tion & Special Effects (OCASE) 
Tax Credit is a refundable tax 
credit to Ontario-based Can-
adian and foreign-controlled 
corporations of 18% of quali-
fying Ontario labour expendi-
tures for digital animation and 
digital visual effects created 
in Ontario for film and tele-
vision productions.

For more information visit www.ontariocreates.ca



P e r s p e c t i v e TM

30

 
47% OF CANADIAN FINTECHS 
ARE SITUATED IN ONTARIO
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FinTech is a burgeoning technology sector with a strong presence across Ontario. It com-
prises diverse segments such as artificial intelligence (AI), exchange technology, data 
analytics and visualization, market data and trading. Also, FinTech includes the block-

chain platform for digital asset management and security. Essentially, FinTech is a convergence 
of information technology (IT) and financial services, and it has massive potential to change 
the way we do business and in our day to day lives.

The FinTech sector across Canada punches well above its weight, accounting for almost 850 out 
of 6000 FinTechs in the Americas. This is impressive, given that our country’s GDP is one tenth 
that of the United States, which has around 5000 FinTechs. Ontario has invested more than all 
other provinces in Canada, having 47% of the FinTech enterprises across the nation.

ONTARIO’S FINTECH ADVANTAGE
Canada’s robust banking system is one of the reasons FinTech start-ups are setting up shop here. 
Also, in Ontario they can source talent from a large pool of well-trained technology and finan-
cial services workers. We are already a leader in business for the country, and now Ontario is 
poised to become a world-leading hub for FinTech.

The Toronto-Kitchener-Waterloo corridor is a hotbed for FinTech growth, having seen quite 
significant investment in the past five years, according to a recent report from Toronto Finance 
International. FinTech start-up investments mushroomed to almost $221 million over 25 deals 
in 2018. The region aspires to develop a FinTech sector to rival those in other major financial 
centers such as New York, London, and San Francisco.

The Toronto to Waterloo corridor is, at present, among the 20 top start-up ecosystems in the 
world. Its strongest subsectors are FinTech, AI, manufacturing and robotics, life sciences and 
health. The city of Toronto is the second largest financial services hub in North America, with 
12,000 companies and 360,000 workers.

According to KPMG’s Pulse of FinTech report, the Toronto area’s FinTech space consists of 194 
FinTech companies, 19 VC firms, and more than 20 incubators and accelerators. Toronto has 
the largest FinTech ecosystem across Canada, accounting for around 43 percent of all FinTechs.
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Ottawa is also beginning to gain traction in FinTech, with 51 start-ups as of July 
2019. The capital city, home to the National Research Council, thrives on a science-
based economy. With companies like Shopify and FINTRAC headquartered here, 
opportunities abound. Some of the diverse FinTech start-ups in Ottawa include:

Ario – providing banking as a service platform for small and medium-sized 
enterprises

Zighra – a mobile security company that authenticates users based on their 
behavior and handling of their mobile device

Salt Edge – provides financial data aggregation services that automatically 
imports financial transactions into third-party PFMs

Raven – a smart and connected dashcam / infotainment system for cars de-
veloped by Klashwerks

ChangeJar – a mobile payment platform offering merchants mobile cash 
payments without card fees

Insurego – an AI-based insurance comparison platform

Punchtime – a SAAS application that helps businesses keep track of their 
employees’ time and location

Cryptonite – a fork of Bitcoin Core with added functionalities like micro-
transactions, withdrawal limits and transaction messages

CaseWare Analytics – a FinTech company providing solutions for finance 
professionals, auditors, and compliance officers

Bare Team – providing an online platform for invoice management

“Ottawa is primed to be a world-class tech ecosystem. To drive this forward, we 
need to close the gaps between industries and build a stronger community that 
supports start-ups and innovation on all levels.” Harley Finkelstein, COO at Shopify.

Programs like Invest Ottawa’s pre-accelerator course are proving invaluable 
help to entrepreneurs looking to get their FinTech business off on the right foot. 
This 10-week crash course offers a series of workshops and classes about raising 
capital, product development, first sales and more. The regional economic de-
velopment agency’s advisors also provide one-on-one consultation to participants.

Not to be outdone by the larger tech centers, several smaller Ontario cities 
recently got a shout-out in an article by Slice, promoting promising tech start-up 
communities across Canada. These tech (and FinTech) friendly places include:

•	 London		 •	 Barrie	 	 •	 Windsor
•	 Oshawa		 •	 Hamilton,	and	 •	 Cambridge

Entities like The Digital Finance Institute are working to promote FinTech in 
Ontario. They are a think tank for FinTech, AI and blockchain, espousing these 
three foundational pillars:

•	 Financial	inclusion	 	 	 •	 Responsible	innovation,	and
•	 Support	for	women	in	FinTech

The institute, run by millennials, focuses on issues related to the connection 
between financial innovation, digital finance regulation and policy, financial inclu-
sion, and women in FinTech.

EDUCATING THE FINTECH 
wORkFORCE IN ONTARIO
Ontario already boasts a well-educated, skilled, multilingual, and multicultural 
financial services workforce of 365,000, almost half of Canada’s financial services 
workforce. Post-secondary institutions across Ontario are supporting the growth 
of FinTech with:

•	 A steady supply of career-minded graduates from our 44 universities 
and colleges, including 14 MBA programs at prominent institutions like 
Rotman, Schulich, Ivey and Queens

•	 Ontario’s 44 universities and colleges produce over 44,000 business gradu-
ates each year

Ontario’s colleges and universities have almost 800 cooperative education pro-
grams providing valuable experience and collaboration to students and businesses 
alike.

The University of Waterloo’s Faculty of Mathematics attracts talented students 
from across the globe and provides them an exceptional program combining 
finance, economics, business and accounting with Mathematics and computer 
science.

Dalhousie University’s Faculty of Management offers a certificate in FinTech, 
a four-course certification that focuses on segments of the banking ecosystem 
affected by emerging financial technologies. These include investment banking, 
lending, payments, wealth management, money transfers and settlements, trade 
finance, and compliance and security.

THE FUTURE OF FINTECH IN ONTARIO
As an emerging sector across the world, we expect FinTech to experience phe-
nomenal growth in the next few years. Ontario is well positioned to participate 
in that growth, as we are already the centre of Canada’s financial services industry 
and at the nexus of technology innovation. Seated in the stable Canadian banking 
sector, and with access to a large pool of financial professionals and entrepreneurs, 
Ontario is poised to become an international hub for FinTech.
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SUBwAy SERVICE, ACCESS TO TAlENT, 
AND ClASS A OFFICE SPACE lURING 
COMPANIES TO VAUGHAN
Major accounting firms, banks and head offices are moving to a city on 

Toronto’s northern border – a city where 105 different languages are 
spoken, 70 per cent of adults have a post-secondary education, and transporta-
tion networks provide equally great access to municipalities across the Greater 
Toronto Area (GTA). Their destination is the city of Vaughan, one of Canada’s 
fastest-growing municipalities, which is expected to reach close to 500,000 
people by 2041.

This trend is building on Vaughan’s already strong Professional and Business 
Services sector, which has 1,146 companies employing 16,471 people. This sector 
includes large and boutique firms like Deloitte and Fazzari + Partners and firms 
in supporting sectors like Digital Realty (data centres), and My Blue Umbrella/
Tenecom (IT solutions). When finance, insurance and real estate are included, the 
sector accounts for 24 per cent of Vaughan’s Real GDP and is the city’s fastest-
growing sector.

The accelerating growth is driven by the highly-skilled local and regional labour 
pool, a central location in the GTA, and major city-building projects like Canada’s 
first smart hospital and a brand-new downtown: the Vaughan Metropolitan 
Centre (VMC).

The VMC is emerging as the city’s financial, innovation and cultural hub. It 
already counts top companies like KPMG, PricewaterhouseCoopers, Miller 
Thomson, GFL Environmental and Harley-Davidson Canada as tenants. The ar-
rival of Niagara University in 2019 added hundreds of students to the mix.

Growth in the VMC has exceeded expectations. Residential development is 
already at 164 per cent of the residential unit target, with office, retail and em-
ployment numbers right on track. It’s all fuelled by the arrival of subway service 
– Vaughan is the only municipality outside of Toronto to be linked to the TTC – 
along with regional and rapid bus service. Close to 15,000 daily commuters move 
through the VMC Subway Station, which delivers commuters to York University 
in five minutes and to Union Station in 45 minutes.

Companies are buying into the vision. The VMC’s first two office buildings—
the 15-storey, 365,000-square-foot KPMG Tower and 220,000-square-foot PwC-
YMCA Tower—are fully leased. The final floor in the latter was recently claimed 
by Scotiabank, which will also open a branch on the ground floor.  

BMO moved into two floors of the KPMG Tower in May, to house a team 
of more than 60 people in a co-location that brings personal, business and wealth 
offerings together. Vaughan is the fifth national rollout of the concept.

“There is so much development all around us and the VMC will evolve quite 
dramatically over the next few years. We wanted to put a stake in the ground that 
says this is a growing market and we want to be on the ground floor of it as it grows. 
Vaughan is the perfect location for us,” said Julie Barker-Merz, Regional President 
of Greater Toronto Region, Personal Banking, BMO Bank of Montreal.

Office space is in high demand beyond the VMC as well. According to Colliers 
Canada’s Q2 2019 GTA Office Market Report, city-wide vacancy rates are hov-
ering around 3.5 per cent and Vaughan weighs in with the highest average asking 
net rent among suburban office markets outside of Toronto at $19.81 per square 
foot.

These conditions make Vaughan the place to be for new office development. 
In the VMC, four new developments with 1.2 million square feet of office space 
are in various stages of the development pipeline. Another six with 973,000 square 
feet are proposed elsewhere in Vaughan. A new suite of City and Regional finan-
cial incentives for major office development may generate more proposals in the 
near future.

“The VMC is the largest and most ambitious project in Vaughan’s history. From 
2015 to 2020, the VMC attracted more than $9 billion in economic investment, 
with much of this rooted in momentous construction projects that contribute to 
a growing skyline with new business and residential developments. I look forward 
to continuing to unleash the potential of our emerging downtown core,” said Hon. 
Maurizio Bevilacqua, P.C., Mayor of the City of Vaughan.

The Canadian headquarters of Yum! Brands (KFC, Pizza Hut and Taco Bell) is located in Vaughan.The first two office towers in the Vaughan Metropolitan Centre are anchored by KPMG and PwC.

Leading Companies
Financial, insurance and accounting 
Deloitte Touche Tohmatsu, FM Global, KPMG, 
PricewaterhouseCoopers (PwC), Primerica, RDA Insurance, 
Scotiabank

Head oFFices 
Adidas Canada, GFL Environmental, Recipe Unlimited, 
SmartCentres, St. Joseph Communications, Toys “R” Us,  
Yum! Brands
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REGION TO wATCH FOR ARTIFICIAl 
INTEllIGENCE: DURHAM

The Durham College Hub for Applied Research in Artificial Intelligence 
for Business Solutions (AI Hub) is helping business partners convert data 

into insights, capabilities and growth.
By building upon the established leadership of Canada and the Region of 

Durham in AI scientific research, the AI Hub aims to ensure this emerging and 
vital competitive advantage for business can be adopted by small and medium 
businesses across the country and around the world.

The AI Hub, located about 45 minutes east of Toronto in Oshawa, offers indus-
try partners access to technical expertise, state-of-the-art facilities, and collabora-
tive applied research projects that lead to intelligent and autonomous solutions to 
optimize the power of data and machine learning.

“Our partners are clear on the data that they have and, in most cases, they have 
lots of data, said AI Hub project manager Ali Hirji. “They are relying on us to 
determine the best AI mechanism to derive insight and value.”

Faculty, staff and students help determine how AI can alleviate business 
pain points, and then design and build solutions to be integrated into partner 
organizations.

AI Hub, established in 2018, has partnered with about 45 companies, from 
startups to industry veterans, and has 32 projects in the works or completed, says 
Hirji. The hub has been awarded two rounds of funding through the Ontario 
Centres of Excellence.

The hub works alongside industry partners in a range of sectors to build AI 
expertise and commercialize solutions. Hirji expects that the College will have 
a hand in developing several prototypes in the next year that will then be com-
mercialized by its partners.

While deployment of AI primarily involves IT, its applications cross into every 
department, from operations, to sales and marketing, to finance, human resources 
and administration, says Hirji.

“I think it’s important to understand that AI is not a tool, it’s another position on 
your organizational chart. It’s really another team member that needs resources, 
maintenance and support.”

The AI Hub employs a GPU accelerated computing lab and has established 
partnerships with major technology vendors with commercial AI platforms. It has 

developed a strong niche in developing proactive cyber security solutions through 
applying predictive analytics that can forecast when an attack is likely to hit.

“We’ve had a lot of success in our cyber security portfolio, working on data se-
curity, incident response, and proactive threat intelligence. Together, we are lead-
ing the way,” said Hirji. “Data integrity, privacy and security are all critical. Any 
breaches in data are dangerous and expensive for a company. We are showcasing 
our skills in security frameworks and data deployment.”

The AI Hub leads workshops, seminars and customized training and informa-
tion sessions, the Enable AI Summit and played host to the Global Cyberlympics 
finals, a worldwide ethical hacking and cyber security competition. It also offers 
Canada’s first Certified Threat Intelligence Analyst course, designed in collabora-
tion with experts across the globe.

Durham College offers more than 140 programs to 13,400 full-time students at 
two campuses in the Region of Durham, a rapidly growing area comprising eight 
municipalities east of Toronto in the Golden Horseshoe of Ontario.
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BIG DATA IS BIG BUSINESS: ONTARIO TECH UNIVERSITy
Ontario Tech University is the province’s second-youngest university, but 

has already cemented its reputation as a leader in research, including some 
of the most advanced work in artificial intelligence (AI) happening today.

Ontario Tech was founded in 2002 in Oshawa, within the Regional Municipality 
of Durham to be a technology-focused university, with deep and strong ties with 
local industry, including General Motors Canada and Ontario Power Generation.

“Ontario Tech has always had a strong focus on computer science and IT and 
about 10 years ago, our focus turned to the potential applications of AI,” says Dr. 
Les Jacobs, Vice-President, Research and Innovation. “The cluster of expertise and 
talent built around AI at Ontario Tech is luring companies to Durham Region.”

University researchers are working on building AI into an electricity grid to 
power autonomous cars, and developing emotional intelligence and empathy in 
robots to help those in need.

Durham is also a Regional Technology Development Site (RTDS) within the 
province’s Autonomous Vehicle Innovation Network (AVIN), which is anchored 
at Ontario Tech.

“Researchers are evaluating how sensors and antennae function in real-world 
conditions, including extreme weather,” says Dr. Justin Gammage, an industry 
liaison specialist at Ontario Tech and manager of Durham Region’s AVIN site. 
“They are also using AI to test software that drives autonomous platforms.”

Key to that research is the five-storey ACE Climatic Wind Tunnel at Ontario 
Tech, one of the largest and most sophisticated in the world. ACE can create any 
thermodynamic, aerodynamic, precipitation and solar conditions, from the para-
lyzing cold of an arctic storm to a downpour in an equatorial jungle.

“Faculty at Ontario Tech are also overseeing powerful research into the electri-
fication of cars, optimized vehicle controls, and how technology can best interact 
with humans,” says Gammage. “There is a lot of talent that is coming together 
around AI and autonomous vehicles at Ontario Tech.”

The university is also leading transformative AI research in health informatics.
Dr. Carolyn McGregor, a professor with the university’s Faculty of Business 

and Information Technology, has commercialized research into the Artemis plat-
form, which leverages predictive analytics, AI and streaming data to help doctors 
caring for premature infants make better and faster decisions.

McGregor has now adapted Artemis to work with first responders, military 
personnel, health-care workers, and astronauts.

“We are using big data analytics to assess and inspire health, wellness, resilience 
and adaption so that people can understand how their bodies are responding to 
stress and take steps to minimize its effects,” says McGregor.

Her work has led to an international partnership with Australia’s University of 
Technology Sydney to launch the Joint Research Centre for Artificial Intelligence 
in Health and Wellness.

“Ontario Tech University is very supportive of the work that grows the econ-
omy of the region,” says McGregor. “The university’s Office of Research Services, 
and Brilliant Catalyst incubator space support faculty trying to commercialize 
business ideas. That translation of research is very much a focus.”

Ontario Tech was recently recognized as the top undergraduate university 
in Canada for grants involving corporate and industry partners, and second in 
industry-sponsored research per faculty member.

Ontario Tech University offers programs in seven faculties to more than 10,000 
students at two campus locations in the Region of Durham, a rapidly growing area 
comprising eight municipalities in the eastern Greater Toronto Area of Ontario’s 
Golden Horseshoe.
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FOOD AND BEVERAGE FIRMS 
ARE ExPANDING TO ONTARIO 
FOR R&D, TAlENT AND lOGISTICS
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Ontario’s food and beverage sector is the third largest in North America with annual 
revenues of over $35 billion. Ontario is North America’s second largest hub for food 
processing and with the recent EU trade agreement, CETA, our access to overseas 

markets continues to grow.

Companies that expand or relocate here will find access to innovative end-to-end supply chain 
solutions and proximity to a diverse range of agricultural commodities. Ontario has 3.6 million 
hectares of farmland under cultivation, growing more than 230 different agricultural products. 
At present, there are about 3,000 companies making food and beverage products in the prov-
ince, including major international entities like: Coca-Cola, Nestlé, Kraft, Kellogg’s, AB InBev, 
and Pepsico.

As well as homegrown Canadian companies such as: Dare Foods Limited, Agropur, Weston 
Foods, and Maple Leaf Foods.

The federal government is committed to promoting industry growth, providing financial sup-
port for a new digital hub for innovation in the food and beverage sector – the Canadian Food 
Innovators Network (CFIN). We also benefit from advances in robotics and automation, help-
ing our food and beverage manufacturers to improve their productivity, remain competitive 
and attract skilled workers. 

With an extensive qualified workforce already in place, post-secondary institutions in Ontario 
are focused on helping these workers upgrade their skills for today’s food processing environ-
ment. They are also educating the next generation for the advanced skillsets required by food 
and beverage manufacturers to fill roles in food science, R&D, quality assurance, food safety, 
engineering, sales and marketing, and more.

lEARN wHy FOOD AND BEVERAGE 
COMPANIES ARE MOVING TO ONTARIO
Site selectors from across the globe look at Ontario and like what they are seeing. Factors that 
contribute to our province being a favorable location for a food and beverage facility to set 
up shop go beyond the usual considerations for a goods manufacturing facility. Regulatory 
compliance, especially with the non-GMO rules in effect in the EU, and food safety, in light of 
recent and ongoing food contamination issues, are critically important.
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Multinationals in food and beverage have come here because the cost of doing 
business is lower in Ontario than in the US, but also because of:

•	 Ontario’s proximity to major U.S. markets. The North American food and 
beverage market is valued at US $17 trillion, with 460 million consumers.

•	 Ontario’s favorable business environment, including extremely efficient trans-
port systems, streamlined regulations and reasonable corporate tax rates.

•	 Ontario’s highly effective supply chain system with an integrated network of 
food producers, processors, logistics firms and distributors.

Food science and manufacturing innovation are also strengths in Ontario’s 
food and beverage sector. With the federal government investing $30 million 
into CFIN, they are helping to connect companies of all sizes, research and de-
velopment entities, and academia to hasten technology adoption, innovation and 
product development in the food and beverage processing sector.

CFIN is funding three streams in its project:

1.  Ground-breaking solutions for food and beverage processing challenges

2.  Innovation centres to enable automation and digital technology pilot projects

3.  Collaborative artificial intelligence, automation, blockchain development 
and commercialization and packaging projects

By connecting stakeholders through digital resources and collaborative activ-
ities, CFIN intends to kickstart innovation in the country’s food and beverage 
processing sector.

AUTOMATION AND ROBOTICS IN FOOD 
AND BEVERAGE PROCESSING
Larger manufacturers in the sector are increasingly investing in automation, and so 
too are the small and medium-sized manufacturers, under competitive pressure. 
We see robotics incorporated in diverse functions such as food safety improve-
ment and food packaging tasks. As robotics engineers develop more dexterous 
robots with softer gripping capabilities, we expect to see more of them utilized 
in food handling capacities.

A new class of robots called collaborative robots or ‘co-bots’ is being developed 
to work safely alongside humans. This was previously unheard of; operators and 

robots heretofore were physically separated for the safety of the human operator. 
These new co-bots possess control mechanisms and safety systems so that they 
can work together with people.

THE ONTARIO FOOD AND 
BEVERAGE wORkFORCE
At the close of 2019, Ontario has a skilled food and beverage workforce of 
more than 95,000. Interestingly, of the 4,000 or so establishments employing this 
workforce, over 90% contain fewer than 100 workers and 25% are located in rural 
communities.

As the food and beverage industry’s processes change with technological ad-
vancement, these workers and new entrants into the workforce have access to 
advanced education right here in Ontario. Several of Ontario’s post-secondary 
institutions offer industry-specific training.

At Conestoga College in Kitchener, the Craig Richardson Institute of Food 
Processing Technology partners with industry to achieve technological solutions 
and develop versatile graduates with leadership and plant-floor expertise. Their 
state-of-the-art pilot plant gives students experience in operating diverse industrial 
equipment on beverage, fresh vegetables, and bakery production lines.

They also collaborate on applied research projects with industry partners seek-
ing technical solutions for their real-world challenges. This frequently involves 
students in Conestoga’s engineering and robotics programs, as automation in the 
food and beverage sector advances.

At the University of Guelph, in the Guelph Food Innovation Centre (GFIC), 
researchers work with food and beverage manufacturers in performing research 
that is critical to maintaining their competitive edge. The GFIC consults, plans, 
and tailors solutions to suit product and process development issues.

The Canadian Research Institute for Food Safety (CRIFS) at U of Guelph 
provides new product development expertise, analytical testing services and 
food safety scientific and technical support. Ontario food and beverage sector 
businesses rely on the CRIFS to validate their processes, demonstrate regulatory 
compliance, perform shelf-life research, manage food safety and quality issues, and 
conduct food safety risk assessments.

Brescia University College’s well-respected School of Food and Nutritional 
Sciences offers a program in Food Science and Technology, helping to support 
women’s advancement in the food and beverage industry in Ontario.

Future food industry employees will need advanced technical skills and experi-
ence with digital operations to cope with the increased automation, robotics and 
smart technologies that are being introduced into processing facilities. Fortunately, 
Ontario is already producing a highly skilled workforce of digital natives who can 
answer this challenge. The industry is on a steady, robust growth path.
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AGRI FOOD PROCESSING BlENDS 
wITH lIFESTylE: kAwARTHA lAkES

Farm living, big city scale, village charm; right next door to the largest market 
for food in Canada. Kawartha Lakes is a perfect match for the needs of a new 

generation of farm families and food processors.
There are 1,265 farms inside the municipality’s limits. That alone makes 

Kawartha Lakes distinct. Farm families are trending younger, 1/3 of the Region’s 
agri- operators are women and over 16% of growers sell local food directly to 
consumers. What’s happening in Kawartha Lakes in agriculture is a successful ex-
ample of the transition in food production. They have a rich heritage in creating 
new ideas as Mariposa Dairy’s world class goat and sheep dairy processing oper-
ation demonstrates. In addition agri equipment dealers serve the entire region and 
saw sales increase by almost 30% in 2016.

Home to livestock and crop farming and related food processing and distribu-
tion, Kawartha Lakes is one of East-Central Ontario’s leading agri-hubs. Equally 
important, the farm culture there is supportive and receptive to new ideas. You’ll 
find no shortage of mentors, partners and potential in their agriculture and food 
community.

Unique villages wrapped in the scale of a city. Kawartha Lakes is comprised of 
many unique communities, each with a distinct personality and culture. It’s the 
best of both worlds. Farm owners and their families can take advantage of fresh 
water lifestyles and country-side living – the scale and diversity of the municipal-
ity ensures the efficient delivery of dependable services you expect (health care, 
education, family activities, community services).

The lakes, rivers and waterways that connect the Region to neighbouring farms 
and quaint towns result in a unique lifestyle and business environment that natur-
ally flow together. No city in Canada is like it – no rural community can match 
its diversity. Their strength in advanced and tailored manufacturing, engineered 
products, agriculture and food, tourism and the arts and culture sectors mean the 
skills, experience and talent you need to start or expand a business are close by. In 
additional major highway access to Canada’s largest market and the largest centres 
in North America means their food and agriculture products are only an hour 
commute to unlimited opportunity.

Take the next step. Imagine your food and agricultural business and preferred 
lifestyle flowing as one in Kawartha Lakes. 

To learn more contact: Kelly Maloney, Agriculture Development Officer, 
Economic Development, Kawartha Lakes, 180 Kent Street West, Lindsay, Ontario 
Canada K9V 2Y6, 705-324-9411 extension 1208, kmaloney@kawarthalakes.ca

Growth in new business compared to 
only 40% growth across Ontario on 
average (Source: CKL Situation Analysis 2017)

Gross Farm Receipts

$149.5 
MILLION

The Coalition promotes an economically 
viable, diverse and ecologically 
sustainable food system, to grow, 
harvest, process, transport and 
distribute food while minimizing waste.

CATTLE—GOATS—SHEEP

ELITE
DAIRY – BEEF  

FOOD PROCESSING

www.kawarthalakes.ca/investment
011-705-324-9411

79%



An Agri-Business’                    
Field of Dreams                    

MiddleseXactly right for your business

 Middlesex County is a place many 
agri-businesses are calling home. In fact, the 
sector represents more than a quarter of all 
enterprises in the County with a total of $552 
million worth of goods produced annually. The 
combination of production, tourism, 
equipment, animal care, and food processing 
make agri-business the County’s largest 
employer, generating approximately $1.5 billion 
in economic impact. 
 Conveniently located along the 401 and 
402 series highways, investment attraction not 
only thrives because of market access for the 
County’s population but the added populations 
of the City of London, GTA, and the U.S. With 
the sector accounting for a total of 20% of local 
employment, it’s also very beneficial to have 
London’s Western University and Fanshawe 
College nearby, to allow for a large selection of 
well-educated potential workers. 
 A contributing factor to the success of 
the sector in Middlesex is owing to the County’s

involvement as a member of the Ontario Food 
Cluster assisting in the promotion of agri-food 
in Ontario Southwest on the global stage. As 
well, they sponsor initiatives such as agri-
business tours and annual agri-business 
networking events that attract hundreds of 
industry stakeholders and exhibitors from 
across the region. Since 2016, they’ve also 
helped the Middlesex London Food Policy 
Council focus on finding innovative solutions to 
make local food systems more sustainable.  
 Agri-business facilities in the County are 
on the cutting edge of sustainability and 
environmentally-friendly technologies and 
processes, minimizing their carbon footprint 
and ensuring the region will continue to be the 
heartland of agricultural production in Ontario 
for generations to come. 
 

Newbury - Southwest Middlesex - Adelaide Metcalfe 
Thames Centre - Strathroy - Caradoc -  Lucan Biddulph 

North Middlesex - Middlesex Centre

investinmiddlesex.ca

We appreciate your business
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250,000 DRUMSTICkS PRODUCED 
DAIly IN lONDON ONTARIO
“We have been in Canada since 1887,” says Eric Berdan, Director, Factory 

Operations. “Nestlé is focused on being economically sustainable, 
delivering on our business objectives and gaining market share. That only works 
when you have the right people, the right processes and the right production.”

With a century-old history in Canada, Nestlé is committed to growth in 
London, recently announcing a $51.1-million investment into the 52-year-old 
plant and 150 new full-time positions. In an industry where food safety is every-
thing, early-stage investment from the Southwestern Ontario Development Fund 
was critical to Nestlé’s expansion, allowing the factory to enhance existing clean-
ing technology at each individual product line.

Almost 240 stock keeping units (SKUs) rotate throughout the factory each 
year, with 11 production lines and one more to come. Nestlé is dedicated to creat-
ing new products for its customers year after year, such as the London-developed 
and London-made Häagen-Dazs SPIRITS product – combining dessert flavours 
with premium spirits like Vodka Key Lime Pie.

Nestlé is also able to serve an entire country from one location. Situated close 
to the 400-series highway spanning the country, Nestlé’s refrigerated trucks trans-
port thousands of crates of ice cream to Canadian cities from coast to coast.

One of the most heavily safety-tested foods in Canada, a reliable dairy sup-
ply is the foundation of Nestlé’s focus on food safety, which controls the entire 
production chain, from auditing raw material suppliers to the distribution chain 
for transporting ice cream.

Ontario’s entire food and beverage manufacturing sector is the third largest 
in North America, with manufacturing revenues of over $35 billion annually. 
London’s own food-processing sector has an existing employee base of more 
than 7,000, at companies ranging from Cargill Canada, to McCormick and 
Labatt Brewing Company. With the presence of several national and international 
companies, London has demonstrated sustainability and increased growth for the 
food and beverage industry.

JOBS 
a la

MODE 

Paul Gosling enjoys one of the hundreds of thousands of Drumsticks Nestlé makes daily.

London Economic Development Corporation
380 Wellington Street, Suite 701
London Ontario Canada N6A 5B5
Toll Free: (800)-327-2428
Email: info@ledc.com
www.ledc.com
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HOPA PORTS: wATERFRONTS AT wORk
NEW MARINE TRANSPORTATION 
NETWORK AIMS TO PuT ThE GREAT 
LAKES TO WORK MOVING GOODS

Ontario boasts 10,000 km of Great Lakes shoreline, and access to a marine 
highway that connects the North American industrial heartland to mar-

kets around the world. By beginning to see these assets as part of an integrated 
network, Ontario is better positioned to use marine transportation to serve key 
industries in the growing region.

This was the thinking behind the amalgamation of the Ports of Hamilton 
and Oshawa into a new, regionally-minded entity, the Hamilton-Oshawa Port 
Authority, or HOPA Ports. These two ports are ideal bookends to the Greater 
Toronto Hamilton Area (GTHA), and together handle more than 12 million 
tonnes of the cargo that keeps this region functioning day-to-day, including 
gasoline, structural steel for construction, and fertilizer for Ontario greenbelt 
farms. “Coordinated planning puts the ‘right infrastructure in the right place’ to 
serve southern Ontario,” said Ian Hamilton, President & CEO of HOPA Ports. 
“Ultimately our goal is to get more cargo off Ontario’s highways and onto marine 
transport.”

INFRASTRUCTURE IS kEy TO A 
VIBRANT INDUSTRIAl FUTURE
Together, the Ports of Hamilton and Oshawa form Ontario’s largest marine port 
network, which spans 760 acres along Ontario’s working waterfront. “A port is 
not like any other industrial district,” notes Ian Hamilton. “The access to multiple 

modes of transportation in one location creates a special advantage. So uncom-
mon is this combination of industrial space and marine-rail-and-road services that 
HOPA Ports has attracted $350 million in new industrial investment inside the 
last decade.”

AGRI-FOOD SECTOR SHINES
Ontario has always been a place for making things. More than ever, that now in-
cludes making good things to eat. In the port city of Hamilton, the agriculture 
and food processing sector has taken over as the city’s second largest manufactur-
ing sector, generating over $1 billion in economic activity annually. The Port of 
Hamilton has been a major driver of growth in this sector, now home to fourteen 
agri-food tenants. This year, port tenant Parrish & Heimbecker broke ground on 
a project to double the capacity of the flour mill that began operations just two 
years ago. All of the flour milled at this facility is used by commercial food proces-
sors within 100km of the port. Also in 2019, port tenant SucroCan completed 
an expansion of its sugar refinery at Pier 10; this new local source of refined sugar 
serves as an important link in the regional food processing supply chain. HOPA 
Ports recently attracted $5.5 million from the federal National Trade Corridors 
Fund for infrastructure that will improve goods movement capacity for this grow-
ing Hamilton agri-food cluster.

Meanwhile, at the Port of Oshawa, a new, $6 million grain terminal opened in 
the fall of 2019, creating new export capacity for Ontario-grown grain and soy-
beans. This GTHA-east port is also an important import gateway for crop inputs 
for Ontario farms.

By continuing to invest in marine infrastructure, HOPA Ports is helping to 
ensure that marine is part of southern Ontario’s transportation mix going forward, 
helping to drive a prosperous future. 

To grow your business with HOPA Ports, get in touch at www.hopaports.ca.
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ONTARIO’S INNOVATIVE CITy: MISSISSAUGA
Mississauga, Ontario is a highly connected gateway, a leader in the key 

knowledge sectors powering Canada’s economy, and without limits 
when it comes to growth, innovation and success.

Mississauga is located at the heart of the Greater Toronto Area, the largest 
metropolitan area in Canada and the fourth largest in North America. Forty per 
cent of Canada’s business headquarters are located in the GTA, which is home to 
both North America’s third-largest and fastest-growing tech sector and its second-
largest financial centre.

Mississauga, a city of almost 800,000 people, is Ontario’s third-largest city and 
is home to a remarkable 98,000 businesses, 76 Fortune 500 companies, and 1,400 
multinationals.

Connectivity doesn’t get better than Mississauga, which is served by a net-
work of seven major highways, three principal highways and Canada’s largest 
airport, serving 49.5 million people a year – more than the entire population  
of Canada.

Mississauga also boasts business costs that are among the lowest of the major 
cities in Canada, and access to a labour pool of over 4.7 million people – nearly 
half of Ontario’s labour force – within the GTA.

Mississauga’s value proposition was recognized in five awards from Foreign 
Direct Investment (f Di) Magazine in 2019, including being named the mid-sized 
City of the Future 2010-2021 in all of the Americas for strong economic perform-
ance. f DI, the world’s premier publication for the business of globalization, also 
named Mississauga: First in business friendliness, third in connectivity, fourth in 
economic potential and; 10th for overall FDI strategy.

“We are stepping up on the world stage as an innovative city where businesses 
choose to invest, grow and succeed,” said Mayor Bonnie Crombie. “Mississauga’s 
future is as bright as it is limitless.

The city is an advanced manufacturing powerhouse, with 1,700 companies 
in four major sectors: aerospace, automotive, cleantech and food and beverage. 
Canada’s largest aerospace and second largest automotive clusters are both found 
in Mississauga. Canada offers the lowest cost structure to aircraft manufacturers 
among G7 countries and four global aerospace giants are located in Mississauga. 
It’s also home to 11 of the 100 largest automotive suppliers to North America 
among more than 555 automotive companies.

More than 615 financial services firms are built on the synergies within 
Mississauga’s strong and diverse business community. The city’s 770 information 
and communications technology companies are critical to the world-renowned 
Toronto-Waterloo tech corridor.

Add life sciences to the highly diversified list of Mississauga’s sector strengths. 
The city represents Canada’s second-largest life sciences cluster by employment, 
with 470 companies employing 25,000 people.

“Mississauga is very attractive to global companies looking for the right condi-
tions, such as a talented and highly educated workforce and a business environ-
ment that supports their visions for growth,” said Bonnie Brown, Director of 
Economic Development.

Numerous companies have made recent major investments in their 
Mississauga operations, including: Bombardier, which is building a million-
square-foot global manufacturing centre to produce 100 Global jets a year; 
GSK, which is investing $36 million to modernize its operations; a large 
expansion for Mitsubishi Heavy Industries Canada Aerospace (MHICA); 
and a new regional technology and service delivery centre for digital innovator  
Cognizant. 

For more information please visit www.thefutureisunlimited.ca
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INVESTING IN kINGSTON BEARS FRUIT
MEET ThE BuSINESSES SuCCEEDING IN ThE LIMESTONE CITy

When you work in the food industry, you need to know your recipes. 
Selecting the wrong ingredients or mixing up your quantities can turn 

your gourmet meal into a kitchen nightmare.
The principle is the same in any business. You need the right combination of 

people, places, and partners to deliver on your vision. For several organizations 
seeking to expand to North America, setting up shop in Kingston, Ontario, has 
been a piece of cake.

Take Frulact, for instance. The Portuguese company specializes in designing, 
developing, and producing fruit, vegetable, and cereal-based preparations that ap-
pear in the yogurt, ice cream, smoothies, and baking of some of the world’s largest 
food brands. When selecting the site for their first North American plant, they 
needed proximity to key clients, the right skilled employees, and to keep their 
costs manageable.

Since their doors opened in Kingston’s west end business park in the spring of 
2018, Frulact’s operations have been bearing plenty of fruit.

“Not only does the city offer good competitive pricing, everyone has been ex-
tremely accommodating and efficient in delivering municipal services and build-
ing permit approvals,” says Benoit Keppenne of Frulact. “We are in the middle of a 
triangle in which we can reach most of our major customers in less than one day.” 

In fact, the area within an eight-hour drive of Kingston represents the third 
largest GDP concentration in North America, making Kingston a prime place to 
be to do business on the continent. From Kingston, you can easily reach Toronto, 

Ottawa, Montreal, and New York in mere hours, and your transportation options 
include highway, train, sea, or sky.

For Frulact, Kingston’s serviced business parks and proximity to major mar-
kets has provided the right blend for success. Some, however, choose Kingston 
for the talent– namely, its leading post-secondary institutions and research  
hospitals.

Kinarm is one such company. Through its robotic technologies, neuroscientists 
and clinician-scientists can better assess a patient’s nervous system to understand 
how conditions such as strokes, Parkinson’s disease, and epilepsy affect the brain.

“What’s great about being in Kingston is the proximity to a large and talented 
brain trust that has allowed us to research our technology, as well as a nearby health 
facility to validate it,” says Anne Vivian-Scott, owner of Kinarm. “All in all, we have 
an extraordinary collaboration with scientists and clinicians here that have helped 
us grow our business.”

Kingston is home to more masters graduates and over three times as many PhD 
graduates as residents versus the Canadian average, and Kinarm is not the only 
business to benefit from the highly skilled workers and educational institutions 
in Kingston. Just ask their neighbours in the Kingston office of IPG Photonics.

In 2018, IPG purchased a Kingston-based business– Laser Depth Dynamics 
–which specialized in measuring the weld penetration depth of a laser weld, an im-
portant process for ensuring the safety of devices like cars and pacemakers. Laser 
Depth Dynamics was co-founded by a pair of Queen’s University graduates, Dr. 
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Paul Webster and Roger Bowes, and their technology is based on the PhD re-
search of Webster and his professor, Dr. James Fraser.

“The story of our company is one of bringing the right elements together to 
create success,” says Dr. Webster. “We combined the support of a leading univer-
sity with strong industry connections to create an impactful product which re-
duces waste for companies and improves product quality for consumers.”

As Dr. Webster and his team join forces with IPG, they are part of a growing 
trend of foreign direct investment in Kingston. In 2017, Kingston was named the 
#1 Small City for Foreign Direct Investment by the Financial Times UK, rec-
ognizing the addition of several new players including Frulact and Chinese baby 
formula company, Feihe, to the Kingston region. Site Selection Magazine also 
named Kingston one of the 20 best places to invest in Canada in 2019.

Want to find out why our reputation as a great place to invest is so well-earned? 
Kingston Economic Development Corporation offers dedicated support staff 
who assist businesses in selecting a site, planning, and developing their relation-
ships in Kingston. Visit kingstonecdev.com to meet the people who help busi-
nesses start, relocate and succeed in Kingston.

Thinking about expanding to Kingston? Did you know Kingston waives 
development charges for industrial development? To learn more about 
the cit y’s competitively priced and fully ser viced business parks, visit  
kingstonecdev.com/business-parks.

Photo credit: Claire Bouvier
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ONTARIO’S HISTORy OF 
INNOVATION FUElS TOMORROw’S 
DISCOVERIES IN lIFE SCIENCES
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Steeped in innovative talent and unlimited possibilities, Ontario has visionary and ambi-
tious plans for the future of life sciences. A huge pool of highly educated and skilled 
professionals, world-renowned universities, wide-reaching health care and research net-

works, forward-looking and engaged governments, and an attractive, low-cost business climate, 
are just some of the reasons many cutting-edge companies call Ontario home.

As a cluster spanning medical devices and equipment, drugs and pharmaceuticals, biotechnol-
ogy research and medical laboratories, agriculture feedstock and chemicals, medical cannabis, 
and eHealth/artificial intelligence, the life sciences in Ontario directly employ about 90,000 
people. That makes Ontario among the top five jurisdictions in North America in life sciences 
employment. When accounting for indirect and spinoff jobs, one in 13 employed Ontarians 
work in jobs connected to life sciences.

The sector is dynamic in Ontario, growing by almost 20 per cent in the last decade. The industry 
included an estimated 6,140 life sciences establishments in 2017 generating more than $56 bil-
lion in revenue, with approximately 80 per cent coming in the medical device and equipment 
and the research, testing, and medical laboratories subsectors. With an economic output of 
more than $27 billion, the life sciences sector is a major contributor to Ontario’s GDP and a 
strategic focus for all levels of government as well as education and research institutions.

EVERyTHING THE lIFE SCIENCES SECTOR 
NEEDS CAN BE FOUND IN ONTARIO
Gifted scientists and entrepreneurs, world-renowned doctors and researchers, business visionar-
ies, and dedicated front-line workers are part of the diverse workforce life science companies 
need for success. Ontario’s high quality of living, and diverse and inclusive society make it an 
attractive option for those working in the life sciences sector.

The province is home to an exceptional cluster of top-ranked institutions, researchers, develop-
ers and manufacturers, such as multinational powerhouses Amgen, AstraZeneca, Bayer, Gilead, 
GlaxoSmithKline, Johnson & Johnson, Novartis, Pfizer, Roche, and Teva. Homegrown, suc-
cessful Ontario-based companies include Apotex, Nordion, Nucro Technics, Patheon, 
Plantform, Sanofi, Therapure, Biopharma, and Trudell Medical.
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r&d Spending iS The lifeblood 
OF lIFE SCIENCES

A robust life sciences sector is dependent on R&D investment. Ontario’s 
vast network includes 24 research hospitals that employ 18,000 research-

ers. Four of the top ten Canadian research hospitals can be found in Ontario, 
attracting over $2.6 billion in sponsored research income.

An estimated 51 per cent of Canadian life sciences R&D spending occurs in 
Ontario and more than half of those working in life sciences R&D in Canada live 
and work in Ontario. The province’s 24 academic research hospitals invest billions 
in R&D and employ 18,000 researchers and research staff across the province.

The diverse population of Ontario, along with its deep life sciences cluster, 
makes the province an attractive jurisdiction for clinical trials. Canada ranks 
fourth in the world for the number of clinical trials, and Ontario makes up ap-
proximately 36 per cent of Canada’s research trials. The world’s top ten pharma-
ceutical companies by revenue, and many others, conduct their trials in Ontario.

wORlD-RENOwNED EDUCATION CREATES 
ONTARIO’S SkIllED wORkFORCE
Vibrant and dynamic, the life sciences sector relies on new ideas and innovations 
to grow. The specialized talent needed by the life sciences sector, is not only tech-
nical and research-related, but requires people with managerial and entrepreneur-
ship skills in business management, marketing, and product commercialization.

Ontario has it all. Six Ontario universities have medical schools, including 
the University of Toronto, one of North America’s largest and most respected 
medical faculties. Ontario’s 44 universities and colleges produce more than 42,000 
graduates in science, technology, engineering, and mathematics (STEM) each 
year, and another 45,000 students graduating from business-related programs.

The province has set a target to increase the number of postsecondary students 
graduating in STEM fields by 25 per cent over the next five years. This will give 
Ontario the highest number per capita of postsecondary STEM graduates in 
North America.

GOVERNMENT GRANTS AND INCENTIVES 
IGNITE INNOVATION AND R&D
Both the federal and provincial governments recognize the vital importance of the 
life sciences sector, providing substantial funding to new and emerging companies. 
Ontario-based businesses can benefit from a number of government grant and tax 
incentive programs that drastically reduce the cost of performing research and de-
velopment activities while tax credits, grants, and cost sharing are some of the ways 
the Canadian government supports research and development and innovation.

Start-ups in Ontario can access funding and support services from the prov-
incial and federal governments, including a wide range of Ontario government 
grants and supports which provide young entrepreneurs with mentorship, train-
ing and resources, and funding up to $250,000.

With the goal of doubling health and biosciences exports to $26 billion and 
becoming a top-three global hub by 2025, Canada’s federal government has put 
together a strategy to accelerate and grow the sector into a global economic 
powerhouse.

The strategy includes, accelerating the adoption of innovation, cutting red 
tape, and harnessing digital technology. The government also aims to develop and 

attract talent by eliminating hiring barriers, and streamlining government skills 
programs, as well as creating anchor firms by mobilizing late stage capital, scaling 
high-potential firms, and broadening research and development tax incentives.

Government initiatives undertaken by Innovation, Science and Economic 
Development Canada (ISED) include the implementation of tax reforms, direct 
funding programs and incentives for capital to spur innovation.

SUPPORTING ONTARIO’S 
TECHNOlOGy INNOVATORS
In addition to active and engaged governments and non-profits, Ontario’s life sci-
ences sector benefits from a variety of lucrative funding and support programs in 
the private sector.

For example, IBM and the Southern Ontario Smart Computing Innovation 
Centre are helping Ontario businesses that focus on big data and predictive ana-
lytics in healthcare with programs and services to help them access advanced com-
puting platforms, technical expertise, and graduate students.

Ontario’s life sciences sector also benefits from collaboration and support from 
incubators and accelerators across the province, which are key to encouraging 
growth and assuring the success of launching companies. For instance, the MaRS 
innovation lab in Toronto provides support to start-ups within the life sciences and 
technology industries in areas of business development, intellectual property, finan-
cial management, and marketing. Acting as a commercialization agent, MaRS of-
fers up to $500,000 in funding and support available through the MaRS Investment 
Accelerator Fund for Ontario businesses in the life sciences and healthcare sectors.

Toronto is also home to the first JLABS incubator located outside of the U.S. 
The JLABS incubator, established in 2015, supports start-ups with lab space, pro-
grams and potential investment partners.

The Ontario Network of Entrepreneurs is a province-wide network that sup-
ports innovation-based entrepreneurs and businesses as they launch and grow 
globally competitive companies while the Ontario Centres of Excellence is a link 
between the sector and academia, offering business leaders access to top research 
talent to tackle innovation challenges.

Life Sciences Ontario, a not-for-profit organization, collaborates with govern-
ments, academia, industry, and other life science organizations in Ontario and 
across Canada to promote and encourage commercial success throughout the 
sector. LSO is an effective conduit for delivering policy options to governments, 
and is dedicated to promoting Ontario’s life sciences sector internationally.

The Ontario Bioscience Innovation Organization (OBIO) is another not-
for-profit organization engaged in strategy, programming, policy development 
and advocacy to further the commercialization of Ontario’s human health sci-
ence companies and position Ontario as a leader in the international market-
place. OBIO advances this goal through collaborative partnerships with industry, 
the investment community, academia, and government.

ONTARIO’S DyNAMIC RESEARCH 
AND EDUCATION ClUSTERS
Ontario’s life sciences sector combines innovation, research, and business strength 
with a strategic location to connect to global markets. A vast network of major 
air, road and rail linkages allows Ontario to offer efficient movement throughout 
Canada, the United States and around the globe. With all of these advantages, 
plus a strong partnership between academia and industry, these are four Ontario 
cities where life sciences thrive. 
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OTTAwA
A combination of world-class research institutions, hospitals, universities, strong 
R&D capabilities, and companies of every size has helped Canada’s capital grow 
into a powerful centre for the development and commercialization of life science 
innovations.

As the decision-making heart of the nation for health regulation and research 
funding, the city provides an ideal base for life sciences sector growth. Ottawa is 
home to five of the top 40 Canadian hospital research institutions and compan-
ies such as Nordion, DNA Genotek, and Best Theratronics. The University of 
Ottawa Heart Institute (OHRI) is Canada’s largest cardiovascular research centre 
and ranks in the top 3 per cent of worldwide institutions for scientific research 
and publications.

Ottawa is also home to the Stem Cell Network, Canada’s premier research 
organization dedicated to the clinical applications, commercial products and 
public policy of stem cell research, and to Biotherapeutics for Cancer Treatment 
(BioCanRx), a Canadian network for the development, manufacture, and clinical 
testing of safer, more effective and affordable personalized cancer therapies.

TORONTO
Toronto is a top city for biomedical innovation, human health sciences, and emer-
ging technologies, such as artificial intelligence (AI). Combining research, clin-
ical, and business expertise, the city’s life sciences sector employs almost 30,000 
people and contributes more than $2 billion to the economy.

AI is poised to transform health care and two innovative Toronto-based com-
panies are making their mark. Winterlight Labs has developed a speech-based AI 
tool to detect cognitive impairment associated with dementia and mental illness 
and Cyclica uses AI to reshape the drug discovery process.

The Vector Institute is a not-for-profit corporation in Toronto dedicated to 
research in AI and its potential application for the life sciences sector. Working 
with institutions, sector start-ups, incubators and accelerators, it seeks to advance 
AI research and drive its application, adoption and commercialization across 
Canada. In partnership with health sector leaders, researchers at Vector are work-
ing to transform Ontario’s health data to make health-care delivery more efficient 
and cost-effective.

HAMIlTON
Hamilton is a hotbed of scientific research and innovation with more than 40 
research centres and 300 companies in the life sciences sector. It is home to the 
second-largest hospital network in Canada, a world-renowned medical school, 
and a life sciences cluster that has developed expertise in biomedicine, clinical 
trials and digital health.

McMaster University is Canada’s most research-intensive university and 
the McMaster Innovation Park is a research commercialization centre that in-
cludes the internationally recognized Fraunhofer Project Centre for Biomedical 
Engineering & Advanced Manufacturing.

lONDON
With a rich history of medical breakthroughs, including the discovery of insulin 
and crucial advances in human trials for HIV vaccines, London has over 60 com-
panies and hospitals and over 25,000 employees that are advancing human health 
by leading research, development, and commercialization in the industry. 

With a complete range of scientific, clinical, testing and data management 
services available, London’s health sector has particular strengths in clinical trials, 
medical devices, and medical technologies.

ONTARIO IS A PlACE FOR INNOVATION 
AND COMMERCIAl SUCCESS
With Ontario’s unique blend of life science research, tech expertise, business in-
genuity, and public and private investments, the province offers the life science 
sector all it needs to foster, test, develop and commercialize innovation.

Ontario is an ambitious place, determined to turn today’s ideas into tomorrow’s 
life science breakthroughs. Bursting with talent, expertise, and determination, the 
province is a partner to life sciences companies introducing their life science in-
novations to the world.
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HAMIlTON ONTARIO lEADS CANADA’S lIFE SCIENCE & DIGITAl HEAlTH SECTOR
Hamilton, Ontario boasts the nation’s second-largest hospital network, a 

world-renowned academic teaching hospital, and recognition as one of 
the world’s leading health sciences research hubs. 

Hamilton offers a launchpad for life sciences unlike any other in Canada, with 
specialized expertise in biomedicine, clinical trials and digital health. 

The major partners in the life sciences sector – Hamilton Health Sciences, 
McMaster University, St. Joseph’s Healthcare, Mohawk College, McMaster 
Innovation Park (MIP), and the Bay Area Health Trust – have come together 
in the Synapse Life Science Consortium, which is driving collaboration and col-
lective action to inspire investment and power the launch and acceleration of 
commercial successes.

Together, Synapse partners employ more than 31,000 people, including almost 
1,500 researchers, and there are more than 40 leading health research institutes 
and centres in Hamilton. The combined annual research budget is $460 million.

The opening of the Fraunhofer-McMaster Project Centre for Biomedical 
Engineering and Advanced Manufacturing (BEAM) in 2018 at MIP is a game-
changer for biomedical research and commercialization in Hamilton – and the 
impetus for an additional $50 million investment in commercialization space by 
the University.

BEAM is home to a team of researchers developing, testing and translating 
new cancer treatments; new biomarkers for cancer detection; point-of-care tests 
for rapid diagnosis of infectious and chronic disease; and new biomaterials to aid 
in the treatment of disease.

Hamilton’s post-secondary institutions are critical components of the life sci-
ences cluster. McMaster University is Canada’s most research-intensive university 
and is a leader in health and life sciences, while Mohawk College is Canada’s most 
research-intensive college.

The mHealth & eHealth Development and Innovation Centre (MEDIC) at 
Mohawk, Canada’s only Technology Access Centre with a focus on digital health, 

is a living lab for companies, governments, health agencies and hospital networks 
across 10 countries and three continents.

Hamilton’s homegrown life sciences success stories are adding up. 
Fusion Pharmaceuticals has raised more than US$150 million in venture cap-

ital investment, a record in Canada’s biotech sector. The company, which develops 
targeted alpha-therapy treatments for cancerous tumours, was formed in 2015 out 
of research at McMaster.

Adapsyn Bioscience applies next-generation bioinformatics and large-scale 
genomic analysis to discover and develop novel medicines derived from natural 
biomolecules. The company signed a partnership with Pfizer Inc. in 2018, worth 
up to $162 million, to accelerate the pharmaceutical giant’s drug discovery results.

Mariner Endosurgery, creator of a computer-assisted visualization platform 
for laparoscopic surgeries, has also attracted significant capital investment 
from several prominent medical device investors and leading laparoscopic  
surgeons.

Medical device giant Stryker has made a $100-million investment in a state-of-
the-art headquarters to make Hamilton its Canadian hub.

Bay Area Health Trust is a for-profit venture between HHS and McMaster 
that invests in growth-oriented businesses promoting patient care. One 
of those businesses comes out of the expertise of Hamilton’s Population 
Health Research Institute (PHRI), a world leader in large clinical trials and 
population studies. It commercialized into Bay Area Research Logistics 
(BAR L), which provides logistics ser vices for global-scaled trials from  
around the world.

From laboratory bench to market success, the city has all the elements re-
searchers and clinicians, medical entrepreneurs, early-stage start-ups and multi-
national giants need for success: from a powerful innovation ecosystem, to re-
search infrastructure, to an enviable quality of life and affordability that attracts  
critical talent.
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ADVANCED MANUFACTURING
BURLINGTON ECONOMIC 
DEvELOPMENT

Andrew Elliston 
Manager, Business Development 
414 Locust St., Suite 203 
Burlington, ON L7S 1T7 
(905) 332-9415 ext. 7248 
andrew.elliston@burlington.ca

DURhAM REGION ECONOMIC 
DEvELOPMENT & TOURISM

Simon Gill 
605 Rossland Road East 
Whitby, Ontario L1N 6A3 
(905) 668-4113 ext. 2611 
simon.gill@durham.ca

COUNTY Of ELGIN
Alan Smith 
General Manager, Economic Development 
450 Sunset Drive, St. Thomas, Ontario, N5R 5V1 
(519) 631-1460 ext. 133 
asmith@elgin.ca

CITY Of GUELPh
Kurtis Wells 
Economic Development | Infrastructure, 
Development and Enterprise 
Marketing and Events Coordinator 
(519) 822-1260 ext. 2079 
kurtis.wells@guelph.ca 

CITY Of hAMILTON ECONOMIC 
DEvELOPMENT

Norm Schleehahn 
Manager, Business Investment & Sector 
Development 
71 Main Street West, 7th Floor 
Hamilton, Ontario L8P 4Y5 
(905) 546-2424 ext. 2669 
norm.schleehahn@hamilton.ca

hAMILTON OShAWA PORT 
AUThORITY

Larissa Fenn 
605 James St. North, 6th Floor 
Hamilton, Ontario L8L 1K1 
(905) 525-4330 ext. 235 
lfenn@hopaports.ca

CITY Of KAWARThA LAKES
Lindsey Schoenmakers 
Economic Development Officer 
P.O. Box 9000, 26 Francis Street, 
Lindsay, ON, K9V 5R8 
(705) 324-9411 ext. 1197 
lschoenmakers@kawarthalakes.ca

KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Shelley Hirstwood 
Business Development Officer,  
Attraction & Aftercare 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7232 
hirstwood@kingstoncanada.com  

MIDDLESEx COUNTY
Cara Finn 
Director of Economic Development 
399 Ridout St. North 
London, ON   N6A 2P1 
(519) 434-7321 ext. 2347 
cfinn@middlesex.ca

CITY Of vAUGhAN
James Bang 
Economic Development Officer 
2141 Major Mackenzie Dr. Level 200 
Vaughan, ON  L6A 1T1 
(905) 832-8585 ext. 8288 
james.bang@vaughan.ca

WINDSORESSEx ECONOMIC 
DEvELOPMENT CORPORATION

Matthew Johnson 
Director, Investment Attraction 
119 Chatham Street West,  
Unit 100, Windsor,  
ON N9A 5M7 
(519) 255-9200 ext. 2238 
mjohnson@choosewindsoressex.com

AEROSPACE
CITY Of KAWARThA LAKES

Lindsey Schoenmakers 
Economic Development Officer 
P.O. Box 9000, 26 Francis Street, 
Lindsay, ON, K9V 5R8 
(705) 324-9411 ext. 1197 
lschoenmakers@kawarthalakes.ca 

KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Shelley Hirstwood 
Business Development Officer, 
Attraction & Aftercare 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7232 
hirstwood@kingstoncanada.com 

CITY Of MISSISSAUGA
Walter Garrison 
Advanced Manufacturing Business Integrator 
301 Burnhamthorpe Rd W 4th Floor 
Mississauga, ON L5B 3Y3 
(905) 615-3200 ext. 3054 
walter.garrison@mississauga.ca

SECTOR CONTACTS
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AUTOMOTIVE
DURhAM REGION ECONOMIC 
DEvELOPMENT & TOURISM

Simon Gill 
605 Rossland Road East 
Whitby, Ontario L1N 6A3 
(905) 668-4113 ext. 2611 
simon.gill@durham.ca

COUNTY Of ELGIN
Alan Smith 
General Manager, Economic Development 
450 Sunset Drive, St. Thomas, Ontario, N5R 5V1 
(519) 631-1460 ext. 133 
asmith@elgin.ca

CITY Of GUELPh
Kurtis Wells 
Economic Development | Infrastructure, 
Development and Enterprise 
Marketing and Events Coordinator 
(519) 822-1260 ext. 2079 
kurtis.wells@guelph.ca 

CITY Of hAMILTON ECONOMIC 
DEvELOPMENT

Norm Schleehahn 
Manager, Business Investment  
& Sector Development 
71 Main Street West, 7th Floor 
Hamilton, Ontario L8P 4Y5 
(905) 546-2424 ext. 2669 
norm.schleehahn@hamilton.ca

KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Shelley Hirstwood 
Business Development Officer,  
Attraction & Aftercare 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7232 
hirstwood@kingstoncanada.com  

CITY Of vAUGhAN
James Bang 
Economic Development Officer 
2141 Major Mackenzie Dr. Level 200 
Vaughan, ON  L6A 1T1 
(905) 832-8585 ext. 8288 
james.bang@vaughan.ca

WINDSORESSEx ECONOMIC 
DEvELOPMENT CORPORATION

Matthew Johnson 
Director, Investment Attraction 
119 Chatham Street West, Unit 100, Windsor, 
ON N9A 5M7 
(519) 255-9200 ext. 2238 
mjohnson@choosewindsoressex.com

ClEAN TECHNOlOGy
BURLINGTON ECONOMIC 
DEvELOPMENT

Andrew Elliston 
Manager, Business Development 
414 Locust St., Suite 203 
Burlington, ON L7S 1T7 
(905) 332-9415 ext. 7248 
andrew.elliston@burlington.ca

DURhAM REGION ECONOMIC 
DEvELOPMENT & TOURISM

Simon Gill 
605 Rossland Road East 
Whitby, Ontario L1N 6A3 
(905) 668-4113 ext. 2611 
simon.gill@durham.ca

CITY Of GUELPh
Kurtis Wells 
Economic Development | Infrastructure, 
Development and Enterprise 
Marketing and Events Coordinator 
(519) 822-1260 ext. 2079 
kurtis.wells@guelph.ca 

KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Shelley Hirstwood 
Business Development Officer, 
Attraction & Aftercare 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7232 
hirstwood@kingstoncanada.com 

CITY Of MISSISSAUGA
Walter Garrison 
Advanced Manufacturing Business Integrator 
301 Burnhamthorpe Rd W 4th Floor 
Mississauga, ON L5B 3Y3 
(905) 615-3200 ext. 3054 
walter.garrison@mississauga.ca

FIlM & CREATIVE SERVICES
BURLINGTON ECONOMIC 
DEvELOPMENT

Andrew Elliston 
Manager, Business Development 
414 Locust St., Suite 203 Burlington,  
ON L7S 1T7 
(905) 332-9415 ext. 7248 
andrew.elliston@burlington.ca

DURhAM REGION ECONOMIC 
DEvELOPMENT & TOURISM

Simon Gill 
605 Rossland Road East 
Whitby, Ontario L1N 6A3 
(905) 668-4113 ext 2611 
simon.gill@durham.ca

COUNTY Of ELGIN
Alan Smith 
General Manager, Economic Development 
450 Sunset Drive, St. Thomas,  
Ontario, N5R 5V1 
(519) 631-1460 ext. 133 
asmith@elgin.ca

CITY Of hAMILTON ECONOMIC 
DEvELOPMENT

Debbie Spence 
Business Development Consultant,  
Creative Industries 
71 Main Street West, 7th Floor 
Hamilton, Ontario L8P 4Y5 
(905) 546-2424 ext. 3049 
debbie.spence@hamilton.ca

KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Shelley Hirstwood 
Business Development Officer, 
Attraction & Aftercare 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7232 
hirstwood@kingstoncanada.com

CITY Of vAUGhAN
Mirella Tersigni 
Creative and Culture Officer 
2141 Major Mackenzie Dr. Level 200 
Vaughan, ON  L6A 1T1 
(905) 832-8585 ext. 8459 
mirella.tersigni@vaughan.ca
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FINTECH – FINANCE 
& TECHNOlOGy
KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Andrew Bacchus 
Business Development Officer 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7242 
bacchus@kingstoncanada.com

CITY Of MISSISSAUGA
Walter Garrison 
Advanced Manufacturing Business Integrator 
301 Burnhamthorpe Rd W 4th Floor  
Mississauga, ON L5B 3Y3 
(905) 615-3200 ext. 3054 
walter.garrison@mississauga.ca

CITY Of vAUGhAN
Michelle Samson 
Economic Development Officer 
2141 Major Mackenzie Dr. Level 200 
Vaughan, ON  L6A 1T1 
(905) 832-8585 ext. 8367 
michelle.samson@vaughan.ca

FOOD & BEVERAGE PROCESSING
DURhAM REGION ECONOMIC 
DEvELOPMENT & TOURISM

Simon Gill 
605 Rossland Road East 
Whitby, Ontario L1N 6A3 
(905) 668-4113 ext. 2611 
simon.gill@durham.ca

COUNTY Of ELGIN
Alan Smith 
General Manager, Economic Development 
450 Sunset Drive, St. Thomas, Ontario, N5R 5V1 
(519) 631-1460 ext. 133 
asmith@elgin.ca

CITY Of GUELPh
Kurtis Wells 
Economic Development | Infrastructure, 
Development and Enterprise 
Marketing and Events Coordinator 
(519) 822-1260 ext. 2079 
kurtis.wells@guelph.ca 

CITY Of hAMILTON ECONOMIC 
DEvELOPMENT

Norm Schleehahn 
Manager, Business Investment & Sector Development 
71 Main Street West, 7th Floor. 
Hamilton, Ontario L8P 4Y5 
(905) 546-2424 ext. 2669 
norm.schleehahn@hamilton.ca

CITY Of KAWARThA LAKES
Kelly Maloney 
Agriculture Development Officer 
P.O. Box 9000, 26 Francis Street, 
Lindsay, ON, K9V 5R8 
(705) 324-9411 ext. 1208 
kmaloney@city.kawarthalakes.on.ca

KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Shelley Hirstwood 
Business Development Officer,  
Attraction & Aftercare 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7232 
hirstwood@kingstoncanada.com 

MIDDLESEx COUNTY
Cara Finn 
Director of Economic Development 
399 Ridout St. North, London, ON  N6A 2P1 
(519) 434-7321 ext. 2347 
cfinn@middlesex.ca

CITY Of MISSISSAUGA
Walter Garrison 
Advanced Manufacturing Business Integrator 
301 Burnhamthorpe Rd W 4th Floor 
Mississauga, ON L5B 3Y3 
(905) 615-3200 ext. 3054 
walter.garrison@mississauga.ca

CITY Of vAUGhAN
James Bang 
Economic Development Officer 
2141 Major Mackenzie Dr. Level 200 
Vaughan, ON  L6A 1T1 
(905) 832-8585 ext. 8288 
james.bang@vaughan.ca

WINDSORESSEx ECONOMIC 
DEvELOPMENT CORPORATION

Matthew Johnson 
Director, Investment Attraction 
119 Chatham Street West, Unit 100,  
Windsor, ON N9A 5M7 
(519) 255-9200 ext. 2238 
mjohnson@choosewindsoressex.com

lIFE SCIENCES
DURhAM REGION ECONOMIC 
DEvELOPMENT & TOURISM

Simon Gill 
605 Rossland Road East 
Whitby, Ontario L1N 6A3 
(905) 668-4113 ext. 2611 
simon.gill@durham.ca

CITY Of GUELPh
Economic Development |  
Infrastructure, Development  
and Enterprise 
Kurtis Wells 
Marketing and Events Coordinator 
(519) 822-1260 ext. 2079 
kurtis.wells@guelph.ca 

CITY Of hAMILTON ECONOMIC 
DEvELOPMENT

Norm Schleehahn 
Manager,  
Business Investment &  
Sector Development 
71 Main Street West, 7th Floor 
Hamilton, Ontario L8P 4Y5 
(905) 546-2424 ext. 2669 
norm.schleehahn@hamilton.ca

KINGSTON ECONOMIC 
DEvELOPMENT CORPORATION

Shelley Hirstwood 
Business Development Officer, 
Attraction & Aftercare 
366 King St. E., Suite 420 
Kingston, Ontario, K7K 6Y3 
(613) 544-2725 ext. 7232 
hirstwood@kingstoncanada.com 

CITY Of MISSISSAUGA
Jackie O’Conner 
Life Sciences Business Consultant 
301 Burnhamthorpe Rd W 4th Floor 
Mississauga, ON L5B 3Y3 
(905) 615-3200 ext. 4406 
jackie.oconnor@mississauga.ca

CITY Of vAUGhAN
James Bang 
Economic Development Officer 
2141 Major Mackenzie Dr. Level 200 
Vaughan, ON  L6A 1T1 
(905) 832-8585 ext. 8288 
james.bang@vaughan.ca
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CREblurb is the leading provider of commercial real estate news in 
Canada. marketing and technology. We attract the largest audience 
of commercial real estate brokers, investors, and business owners. 
CREblurb.com covers information across all property types including 

office space, industrial space, business parks, retail and land for sale.  
In depth editorial covering the commercial real estate climate of 
Canadian municipalities. Please contact us for story ideas, listings or 
unique multi platform media messaging.

 CREblurb.com   866-779-7712

Canada’s  
Leading Commercial News Website

http://www.loopnet.com/California-commercial-real-estate-brokers/
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